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INTRODUCTION

The World Halal Forum (WHF), established in 2006, has become an integral part in
the development of a viable global Halal industry and in promoting the concept of
Halal for the benefit of the global market . The event is positioned as a global Forum
for the industry and government players in the Halal market. It has been intended
from the outset for the WHF to have a comprehensive global reach, and at the same
time to be a focal point for stakeholders.

a) THE WORLD HALAL FORUM CHARTER

P & . ™ . m— WA WAV,

From its inception, the World Halal Forum has adopted a very clear set of guidelines

and goals that c¢ompl HatakeHukh ambiteohsaThesWHE&barteg | o b a |
was acknowledged by the 5" Prime Minister of Malaysia Tun Abdullah Ahmad

Badawi at the inaugural WHF in 2006.

The World Halal Forum Charter has also been endorsed by the presiding WHF
Chairman.

H.E. Sheikh Saleh
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THE WORLD HALAL FORUM
CHARTER
THE WORLD HALAL FORUM HAS BEEN ESTABLISHED TO ACHIEVE THE FOLLOWING:

¢ 10O PROVIDLE A FOCAL POINT FOR THE GLOBAL HALAL INDUSTRY

¢ TO GATHER HALAL INDUSTRY EXPERTS, LEADERS AND SPECIALISTS TO SHARE
THEIR VIEWS, KNOWLEDGE AND EXPERTISE

¢ 10 BE AN ARENA FOR DISCUSSION, NETWORKING AND COLLABORATION TO
STIMULATE THE GROWTH AND DEVELOPMENT OF THE HALAL MARKET

¢ 10O FACILTTATE THE RESOLUTION OF PROBLEMS AND ISSUES OF CONCERN
WITHIN THE HALAL INDUSTRY

¢ TO COORDINATE AND ASSIST SUBJECT-SPECIFIC INDUSTRY GROUPS AND
TECHNICAL COMMITTEES TO SUPPORT EXCELLENCE, INNOVATION AND
IMPROVEMENT IN THE HALAL MARKET

¢ 1O DEVELOP AND PROMOTE THE CONCEPT OF HALAL TO REALISE T'TS FULL
POTENTIAL AS A GLOBALLY RECOGNIZED SYMBOL OF QUALITY AND SAFETY

@ 1O ASSIST AND SUPPORT THE DEVELOPMENT OF WORLD-CLASS HALAL
INDUSTRY STANDARDS COVERING THE ENTIRE VALUE CHAIN

THE INAUGURAL WORLD HALAL FORUM
A0 NAY 20060, KUALA LUMPUR
OFFICIALLY LAUNCHED BY

=

I'HE PRIME MINISTER OF MALAYSIA

’ YAB DATO® SERI ABDULLAH AHMAD BADAWT ’
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b) WHF TRACK RECORD

The Inaugural World
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Halal Forum 2006

The Global Halal Market i An Industry Perspective

Number of delegates: 463

Countries Represented: 27

Audited PR value (Malaysia only): RM3.79
million

The Second World Halal Forum 2007

Harmonising the Global

Halal Market

Number of delegates: 914

Countries Represented: 37

MOU Signed:5

Audited PR value (Malaysia only): RM4.42
million

The Third World Halal Forum 2008

Sustained Development through

Investment & Integration

Registered Delegates : 1,190

Media Attendance : 200

Countries Represented :57

MOU Signed :7

Audited PR Value (Malaysia Only):RM10.2
million

The Fourth World Halal Forum 2009
Achieving Global Halal Integrity

Registered Delegates : 980

Media Attendance : 54

Countries Represented : 47

MOU Signed : 10

Audited PR Value (Malaysia Only) : RM10
million
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c) SIGNINGS OF MEMORANDUMS OF UNDERSTANDING

The World Halal Forum is a gathering of market leaders from the global Halal
industry to address issues affecting the de
intention to use WHF as a platform to strengthen ties between countries , and shared
initiatives such as these will promote unity and understanding as well as create

opportunities towards further growth, development and prosperity of participating
countries.

World Halal Forum as a platform to launch major international initiatives.

RLD HALAL FORUM 2008

12 & 13 MAY 2008 B CimBISL

[ W
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d) THE HALAL JOURNAL AWARDS GALA DINNER

The Halal Journal Awards is an annual event organised to celebrate and honour
success, innovation and hard work in this exciting emerging market and is
recognised as the most prestigious award in the global Halal industry. The Awards
night is hosted by the World Halal Forum and continues to position Malaysia as the
leader in recognising excellence in the global Halal industry.

Award Categories

1 Best Product
1 Most Creative Marketing Campaign -
1 Best Islamic Financial Service or Product a a
1 Community & Environmental Development -I
1 Travel & Hospitality ourna
91 Best Service Provider A A
I Best Innovation W RD S
1 Outstanding Personal Achievement
1

The Gala Dinner:. 6a touch of cl assé6.
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e) WHF GLOBAL PROGRAMMES
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The WHF CEO Round Table series is another initiative irline with the World Halal
Forum Charter. WHF CEO Round Table will assist and support the development
of world-class Halal industry standards covering the entire value chain.

ROUNDTABLE -

The World Halal Forum i Industry Dialogues are designed to create understanding in
different sectors and drill down to the heart of issues faced by industry players,

governments, and stakeholders alike. The Industry Dialogues allow specific issues to
be addressed and problems resolved before the next World Halal Forum.

WORLD
g IALALE
FORUM
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THE 5™ WORLD HALAL FORUM i STATE OF THE INDUSTRY:
MARKET ACCESS & INTE RNATIONAL TRADE

Overview

The halls and corridors of the Kuala Lumpur Convention
Centre (KLCC) were once again decorated with banners
and buntings of the World Halal Forum (WHF) which
hung from the ceiling and lined the hallway. By 9 am on

21 June 2010, the third floor of KLCC was abuzz with
delegates and exhibitors milling about, talking and

laughing as they waited in anticipation for the arrival of

the Malaysian Prime Minister, Da t o dMioh8 Najib Tun
Abdul Razak, for the opening of the fifth WHF.

Themed 60St at e o fMarketh Access ardiu
International Traded , the fifth WHdal
Malaysia Week, which was followed by the third World
Halal Research Summit and culminated with the seventh
International Halal Showcase (MIHAS). The Halal
Malaysia Week has once agan made Malaysia a focal
point not only for Halal trade, but also in thought
leadership, and makes an excellent example of public

“

[

FACTS

Theme:
State of the Industry:
Market Access &
International Trade

Attendance:
932

Countries
Represented:
46

Audited PR Value:
RM 14,995,849

h e

private initiatives to advance the Halal industry to the forefront of the global

economy.
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Organised by KasehDia Sdn Bhd, WHR2010 received approximately 900 participants

from close to 50 countries who discussed and deliberated on various issues that

revolved around the Halal Economy i a convergence of the Halal industry and

Islamic finance sector, which brings together Muslims and non-Muslims across all

cultures and ethnicities. With the potential of Halal to be a conduit for greater

har mony and acceptance across national and
was timely as the world economy opens doors for a striving and pro mising Halal

Economy.

Encouraging and supporting the idea of Halal Economy, the Malaysian Prime Minister
said in his opening speech HalahiRdasty regeirenag t
thorough understanding of all the issues and challenges that f ace it . We 6
high and achieved a lot, but it is time to take stock and realistically assess our
progress in order to effectivelyre-e val uat e our strategies, enst
right track to fully capitalise on enormous untapped potential t hat remains.

Consensus and cooperation, especially among Muslim nations, will be critical to our

success. | ask all those involved to focus on practical and effective measures
towards this theme, and not become hindered

he
vV e

Pushing for harmony and universal acceptance for a Halal economy, Najib
emphasised on the fineed to think beyond i nd:t
of a Halal Economyi avalue-based economy rooted in trust,
He added, i A eratibrhoEMuslimsiaredetter educated and able to obtain

a higher income level, many sectors are creating products and services to cater to

this growing consumer demand. This, coupled with the larger acceptance of Halal by

those of other faiths, has resulted in the Halal mindset transforming from being just

food product s t dapprohch. Thisfhasyinturi, wiggdéred ddmands in

other areas, such as non-food consumer products, Islamic Finance, logistics and

ot her sectors such as tourism.o

A research conducted by the World Halal Forum Secretariat stated that the global
Halal products market is estimated at a whopping USD2.3 trillion (not including
banking), and 67 per cent or USD1.4 trillion of this market is comprised of food and
beverage. Pharmaceuticals make up 22 per cent or USD506 billion, with cosmetics
and personal care amounting to USD230 billion.

With an astronomical potential size of the total Halal market, the Halal Economy
deserves serious consideration by governments, industry players, investors, scholars
and the academia globally.

Najib affirms: AThis is the mark of an econ
effort, we can nurture it into a thriving, robust economy. Taking this into
consideration, | applaud all of you for part icipating in a forum such as WHF. Each of

us understands that the work we do here can ultimately boost labour, capital, land

resources, both supply and demand, leading to overall economic development
particularly for Muslims. o

12 | Page
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fHalal is a growing industry that seeks to be culturally inclusive. It is based on
wholesome Islamic values that have a universal appeal. Halal as a brand is a
reassurance of safety, quality and humane treatment of animals. It embodies values
that are not just for Muslims, but for e veryone. As a Muslim leader, | am reaching
out to Muslims and those of other faiths globally. Join us in this altruistic endeavour

and together we can benefit from the Halal economy, which has enormous and still
|l argely untapped potential, 0 he added.

However, the Halal economy, just like any other economy, has its own issues. To
overcome the major hurdles and challenges that lie ahead for the Halal industry,
Najib recommends for all to establish and maintain strong strategic alliances with
mainstream players, and to leverage the best expertise available if Muslims are to

advance in this field. Al foresee power ful

between mainstream industries and Muslim organisations. Muslims must seize
opportunities to propel the mselves into higher value-added activities and knowledge-
based skills, such as quality assurance and compliance, training, management and
branding. o

wowiD PTHE STH WORLD HALAL FORUM

FORUM ; e {
STATE OF THE INDUSTRY:
MARKET ACCESS & INTERNATIONAL TRADE

A0 T2TUNE 2000 | 859 REJAR MO 1T | KUALA LUMPUR MALAYSIA

o wottdhalalimrum org

?WORI.D HALAL FORUM 2010 IN KUALA LUMPUR A HUGE SUCCESS!

The 6 Workd Hatel Forum nedd mecently 0n June 21 a0 22 ot KL Convention Cenis was & ge suooess
openng %o # hghty chargoed and Rty packed hatl of over 00 deseguien w0 MOy sabwarts from ower 35
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S AN e patgious GaINenng place fre # erpens. SOl anvd
playens i e industry, WHE 2010 han yel agen provided an
oxcollent  networking  platiorm  for W parficipants

Mataynian Prime Mawster YAR Oato’ Sen g Tun Aboul Razan
Wi Bolversd 1he hopnote sddian urng e operwg Lensmony
ommended the organizen ) commend pvito argureations, sich ax Kasehiia, who on
NN oWt IBative v DEOMONT OOver e it B0 Privaln $0Cions 00uNor Ovel e yean.
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Tttt Andd Wity Hot? kel Has Iived et Wil contitum 1 ihetve 00 Inhovason. Furennon, Mustins sccount for ohe I OF e globis
poputation, with hotween 14 and 11 bElon speed across 1A countien workdwide, and These b contiie 10 Qrow”

Hast of WHE 2010, International Hatal integrity Aiance (1M1 Alance), announced and presented four putished Clotil Hatal fitandand
(NCCH I ARAnce Halsl Btandand) wiveh wers svatatilo for purchase sl the feum

Over 1 1wO GUys, GUWgas 300 PSRN A0 WANENSD N0 WONG OF twn MOLN DEtweon 1M1 ANSNGS 300 INmanonal e
Univarsity of Makwyses (IIUM) and *weng inberrustional Halel ) (MM Halel Perang)

Ovir 150 et Ot Kocel and b mationul attended i repored e avent resuilifg i DI COvOmgm COUD I e wiek It Jolowed with
# PR vahow debiviptod st nelons of (inged Delegatos ind panicipants ended the two days » high soWts and 0 anopasan of Wiek)
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SPONSORS, PARTNERS AND SUPPORTERS

The ability to successfully stage the World Halal Forum depends hugely on the support and
commitment from all our partners. The secretariat and organiser, KasehDia Sdn Bhd ,
gratefully acknowledges and thanks the following for their support and partnership of the

World Halal Forum and for the development of the Halal industry:

HOST International Halal Integrity Alliance Ltd
PLATINUM SPONSOR Dallah Albaraka

SILVER SPONSOR Nestle Products Sdn Bhd

EVENT SPONSORS Chemical Company of Malaysia Berhad

Colgate-Palmolive (M) Sdn Bhd
Amislamic Bank

PREMIUM Islamic Development Bank
SUPPORTERS Islamic Chamber of Commerce & Industry
Tourism Malaysia
SUPPORTED BY Department of Islamic Development Malaysia (JAKIM)

Prime Ministerds Department
Ministry of Science, Technology & Innovation (MOST])

Kuala Lumpur City Hall (DBK.)

Standards Malaysia

SIRIM Berhad

International Islamic Trade Finance Corporation

Department of Veterinary Services Malaysia

Malaysia External Trade Development Corporation (MATRADE)

OFFICIAL MEDIA The Halal Journal
MEDIA PARTNER S OIC Today
SME Magazine
Malaysia SME
Halal Focus

Arab Asia Business TV
Halal Economy
Global Islamic Finance

Aswaq

Oxford Business Group

Amilin TV
PARTNER EVENT 7" International Halal Showcase (MIHAS)
TRAVEL AGENCY Indalucia Travel Sdn Bhd
VENUE Kuala Lumpur Convention Centre
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SPEAKERS, PANELLISTS & PROGRAMME
Key topics at the World Halal Forum 2010

Topics discussed throughout the two-day forum were:

1 Perspective from Figh on GlobalHalal Regulation

1 Debunking the Myths: Understanding the Facts and Figures of the Global
Halal Market
Variations in Halal Rules and Practices, Consumer Demands and Certification
Regulatory Framework for Halal Industry in New Zealand
Halal Malaysian Standards: Global Recogrion
Halal Foods Assurance System for Worldwide Humanitarian/ Relief Efforts
Ethics and Corporate Responsibility in the Halal Industry: Case of CCM Group
Integrating Multimodal Transports and Production Chain for the Halal Industry

= =4 =8 -8 -8 -1

New additions to this yearods programme wer e
the second day of the forum i 6 Mar k Blalaifhrgoduct sé and O0Genetic
Crops and Halalé (covered in more detail, | a

The 0 MaMHaaePtodunotygdé wor kshop covered the foll owi
Overview and the Rise of Muslim Consumers

Understanding Global Market Requirements and Consumer Behaviour

Halal Values and Product Price Premium

Other Issues on Marketing Halal Products

= =4 =4 4

WORLD
g HALAL
FORUM
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Monday, 21 June 2010

07:30 am 8 Registration
Onwards 9
09:30 am & SESSION 1
11:30 am OPENING CEREMONY & KEYNOTE ADDRESSES
09:30 am & Arrival of the Prime Mlnlst?r o_f Malaysia
09-40 am Y.A.B. Dato' Sri
’ Mohd Najib Tun Abdul Razak
Opening Remarks by MC
09:40 am & Doa Recitation by
09:50 am Dr. Mohammad F.M.S. Al Motairan
Kuwait University
Kuwait
09350 am 8 World Halal Forum Video Presentation
09:55 am
Welcome Remarks
09:55 am & Founder of World Halal Forum
10:05 am Hajjah Jumaatun Azmi
Malaysia
Keynote Address
10:05 am o Prime Minister of Malaysia
10:25 am Y.A.B. Dato' Sri
Mohd Najib Tun Abdul Razak
10:25am & - . .
10-35 am Witnessing of MOU Signings
10:35am o I
10-50 am Tour of Sponsors Exhibition Area
10:50 am &
11:00 am Press Conference
11:00 am & :
11:30 am Networking & Refreshments
11:30 am FORUWM B E G I N S
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11:30 am
01:00 pm

STATE OF THE INDUSTRY: PANEL DISCUSSION

11:30 am -
12:30 pm

Mrs. Hakimah Mohd Yusoff
Deputy Director/ Halal Hub
JAKIM, Malaysia

YBhgDat od Seri Jamil Bidin
Chief Executive Officer
Halal Industry Development Corporation
Malaysia

Mr. Darhim Hashim (Moderator)
Chief Executive Officer
International Halal Integrity (IHI) Alliance

Mr. Irfan Sungkar
Industry Advisor
World Halal Forum Secretariat
Indonesia

Mr. Badlisyah Abdul Ghani
Executive Director / Chief Executive Officer
CIMB Islamic Bank
Malaysia

Dr. Cédomir Nestorovic
Associate Professor, Management Department
ESSEC Business School Paris
France

Dr. Haluk Anil
DIALREL Project
Cardiff University
United Kingdom

12:30 pm -
01:00 pm

Questions and Answers

01:00pm -
02:00pm

Salat Dhuhr, Networking and Refreshments

Intermational Halal Integrity

IHI| ALLIANCE
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05:00 0 SESSION 2: CURRENT REALITIES OF THELAL INDUSTRY
Perspective from Figh on Global Halal Regulation
02:00 pm &
02:30 pm Dr. Mohammad F.M.S. Al Motairan
Kuwait University
Kuwait
Debunking the Myths: Understanding the Facts and Figures of the Global
02:30 pm & Halal Market
03:00 pm Mr. Irfan Sungkar
Industry Advisor, World Halal Forum Secretariat
Indonesia
Variations in Halal Rules and Practices, Consumer Demands and
Certification
03:00 pm &
03:30 pm Dr. Haluk Anil
DIALREL Project
Cardiff University
United Kingdom
Panel Discussion:
Mr. Darhim Hashim (Session Chair)
Chief Executive Officer
03:30 pm & International Halal Integrity (IHI) Alliance
05:00 pm
Mr. Tamer Fawzi Mansor
General Supervisor
Central Islamica Brasileira de Alimentos Halal (CIBAL Halal)
Brazil
05:00 pm END OF DAY 1
07:45 pm THE HALAL JOURNAL AWARDS GALA DINNER
10:30 pm
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Tuesday, 22 June 2010

09:00 am - SESSION 3: INTERNATIONAL TRADE & REGULATION IN GLOBIAILAL
10:45 am INDUSTRY

Regulatory Framework for  Halal Industry in New Zealand

09:00 am & Dr. Tony Zohrab
09:25 am Director - Market Access
New Zealand Food Safety Authority
New Zealand

The Needs of Standardisation to Ensure Competitiveness in the Industry

09:25 am - Mr. Rafaiq Bakri Zakaria
09:50 am Director of Strategic Management Division
Standards Malaysia
Malaysia

Panel Discussion:
Mr. Darhim Hashim (Session Chair)
Chief Executive Officer
International Halal Integrity (IHI) Alliance

YBhg. Dat od Dr. Aziz Jamal

2828 Zm ) Director General of Department of Veterinary Services
’ Ministry of Agriculture and Agro -based Industry
Malaysia
YBhg. Prof. Datod Dr. Muham
Professor
Universiti Sains Islam Malaysia
Malaysia
10530 am- Press Conference, Networking and Refreshments
10:45 am

~a

Ty
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10:45 am -

12:15 pm SESSION 4HALAL ASSURANCE TO CATER MASS MARKET

Halal Foods Assurance System for Worldwide Humanitarian/ Relief Efforts

10:45 am- Mr. Hisham Harun Hashim

11:05 am Member of Governing Board

International Red Cross & Crescent Societies
Switzerland

Ethics & Corporate Responsibility in the Halal Industry: Case of CCM Group

11:05 am - Mr. Leonard Ariff bin Abdul Shatar

11:25am Director, Pharmaceuticals Division

Chemical Company of Malaysia Berhad
Malaysia

Integrating Multimodal Transports & Production Chain for the Halal
Industry
11:25 am -
11:45 am Mr. Dirk Becquart
Director for Development & Chief Commercial Officer
Port of Marseille
France

ILAL AL

Panel Discussion:

Mr. Irfan Sungkar (Session Chair)
Industry Advisor
World Halal Forum Secretariat
Indonesia

11:45 am - Dr. Cédomir Nestorovic

12:15 pm Associate Professor, Management Department

ESSEC Business School Paris
France

Mr. Wang Xihui
Chairman
China Council for the Promotion of International Trade (CCPIT) Qinghai
Provincial Committee
China

FORUM
I—

20| Page



WORLD
GHALALE
FORUM

Hosted by

s— 1 tntermational Halal Integrity

IHI| ALLIANCE

ronopm: SESSION 5RESOLUTION FORMATION
145 pm
Resolution Formation
1 Accelerating the Growth of Regional & Global Halal Industry
1  Accelerating Halal Trade
12:15 pm - 1  Ensuring Better Market Access in Bilateral and Multilateral Trade
12:30 pm 9 Collaboration with Multinational Institutions
9 Issues and Challenges: Local, Regional and GlobaHalal Industry
1 Halal as Integration of Values, Animal Welfare, Ethics & Consumer
Interest
1 The Way Forward
Closing Remarks
igfigppnr? i World Halal Forum Founder
' Hajjah Jumaatun Azmi
12:45 pm o
02:00 pm Press Conference, Salat Dhuhr, Networking and Refreshments

STATE OF INDUSTRY: |
L MARKET ACCESS &
INTERNATIONAL
TRADE
STATE OF INDUST
MARKET ACCESS

INTERNATIONA!
TRADE

P —

71622 it 200

89 Kb 1404 0
EUALA LUMPUR  ALAY

TH 03 635 1023

| ORI RO (
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02:00 pm - PARALLEL SESSION: - -
05:00 pm (e FEL "
MARKETINGHALAL PRODUCT e
Welcome Remarks /
_ Mr. Irfan Sungkar %
83:28 pm - Workshop Leader %
0 pm World Halal Forum Secretariat —
Indonesia —
A
02:10 pm - Module 1
02:30 pm Overview and the Rise of Muslim Consumers
02:30 pm - Module 2
04:00 pm Understanding Global Market Requirements and Consumer Behaviour
04:00 pm - REFRESHMENTS & NETWORKING
04:15 pm
04:15 pm - Module 3
04:45 pm Halal Values & Product Price Premium
84532 pm - Module 4 (Summary)
5:00 pm Other Issues on Marketing Halal Products & Concluding Remarks
05:00 pm -
05:30 pm Q&A Session
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02:00 om PARALLEL SESSION:
05:00 gm (Room 306)
' GENETICALLY MODIFIED (GM) CROPS & HALAL
Welcome Remarks
02:00 pm - Dr. Anwar Nasim
02:10 pm Organization of the Islamic  Conference Standing Committee on Science and
Technology (COMSTECH)
Pakistan
The Rise of GMO Crops And Their Impact
Dr. John Bennett
02:10 pm - Honorary Senior Research Fellow,
02:30 pm Institute of Biochemistry, Molecular Biology and Biotechnology, University of
Colombo
Sri Lanka
Global Status of Biotech Crops: Benefits to Developing Countries
02:30 pm - Dr. Behzad Ghareyazie

02:45 pm Member, Higher Council of Biotechnology
Head, New Technologies Division, Center for Strategic Research, Iran

Islam & GMO
02:45 pm - Dr. Hani Al -Mazeedi
03:00 pm Associate Research Scientist
Kuwait Institute for Scientific Research, Kuwait
PANEL DISCUSSION:
Dr. Anwar Nasim
Organization of the Islamic Dr. Mohammad F.M.S. Al Motairan
Conference Standing Committee on Kuwait University
. Science and Technology Kuwait
82;2(5’ pm - (COMSTECH)
Lo pm Pakistan
Mrs. Mariam Abdul Latif
Mrs. Hakimah Mohd Yusoff Vice President - Halal Integrity
Deputy Director/ Halal Hub Halal Industry Development
JAKIM, Malaysia Corporation
Malaysia
04:15 pm - :
05:00 pm Statement on the Islamic Stance on GM Foods
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SIGNINGS OF MEMORAND UMS OF UNDERSTANDING

The World Halal Forum is a gathering of market leaders from the global Halal
industry to address issues affecting the development of this sector. It is the intention
to use WHF as a platform to strengthen ties between countries and we are confident
that shared initiatives such as these will promote unity and understanding as well as
create opportunities towards further growth, development and prosperity of

participating countries.

Organisations use the WHF platform to launch significant partnerships and
programmes. The MOUs signed at WHF 2.0 are as follows:

1 Penang International Halal Hub and

Malaysia -Yemen Investment k. B\% T AC&;;J iT
munow\
This s an agreement that is meant to o
bring investments into Malaysia and 7 o 4
Yemen through cooperative working : SRR
relationship with the government and My 50

business community. MalaysiaYemen ; . *
Investment Is established for macro & p ' |
micro consultancy in developing Halal
Industrial Park in Yemen.

2 Agreement between IHI Alliance T haien ues

and PPIH& IIU M : STATE OF
. IN ?‘lkl'.'x\k " \‘f. Iv '.'». i

On the second day of World Halal Forum, /
IHI Alliance signed a Memorandum of o
Understanding (MoU) with  Penang i)
International Halal Hub and International '
Islamic University Malaysia (IIlUM) in two P
separate ceremonies. The collaboration
with PIHH will have IHI Alliance assisting
the developmental agency with their Halal
training programmes while the MoU
signed with IIUM highlighted a new
working relationship for both parties in :
Halal standard development. g (P TARE OF THE INDUSTRY

™ ST
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LAUNCH OF ICCI -IHI ALLIANCE HALAL STANDARD

The World Halal Forum 2010 saw the debut of the highly anticipated ICCI-IHI
Alliance Halal Standard published modules to an overwhelming audience of Halal
industry stakeholders who gathered in Kuala Lumpur for the 5™ edition of the
Forum.

In the historic ceremony, Malays i a6 s Pr i me HoNburableDtae¢ ro dMotiHe i
Najib Tun Abdul Razak witnessed a symbolic handover of the first copy of Logistics,
Food Services, Slaughtering and Processing and Animal Welfare modules from the
CEO of IHI Alliance, Darhim Hashim to Dr. Hani Mansour AFMazeedi who was
representing the Islamic Chamber Of Commerce & Industry (ICCI).

The four Standard modul es were initialdl
Halal Forum before undergoing a public review period from 4 May 2009 to 31
December 2009. Comments and suggestions were compiled and incorporated into
revisions before all modules were submitted to the IHI Alliance Shariah Board for
final approval.

More information can be found at: www.ihialliance.org .
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ATTENDANCE SNAPSHOT

The World Halal Forum 2010 was once again a tremendous success. The forum still
saw government heads, industry leaders and academics coming together under one
roof to voice their concerns, outline issues, and plot the future direction of the glob al
Halal industry, which brought together 780 participants from 46 countries and
attracted around 150 local and international media personnel.

Total WHF 2010 Attendance

Registered delegates 783

Registered Media 149

Total 932
1 | Albania 1
2 | Argentina 2
3 | Australia 10
4 | Belgium 1
5 Bosnia and Herzegovina 4
6 | Brazil 2 31 | Romania 1
7 | Brunei Darussalam 12 32 | Saudi Arabia 4
8 Ca_nada 2 33 | Senegal 2
9 | China 8 34 | Serbia 4
10 | Denmark 2 35 | Singapore 21
11 | Ecuador 2 36 | South Africa 7
12 | France 12 37 | SriLanka 3
13 German)_/ . 4 38 | Switzerland 2
14 | Great Britain 9 39 | Syria 1
15 | India 5 40 | Taiwan S
16 | Indonesia 13 41 | Thailand 15
17 | Iran 6 42 | The Netherlands 13
18 | Italy 4 43 | Turkey 5
19 | Japan 8 44 | United Arab Emirates 2
20 | Jordan 2 45 | United States (USA) 6
21 | Kazakhstan 2 46 | Yemen 2
22 | Kuwait 3 47 | Unlisted 12
23 | Malawi 1 Total 783
24 | Malaysia 535
25 | Morocco 1
26 | New Zealand 4
27 | Oman 2
28 | Pakistan 10
29 | Palestine 2
30 | Philippines 9
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SUMMARY OF PARALLEL SESSION i GM CROPS & HALAL

World Halal Forum facilitates meeting of Ulama and GM scientists

The World Halal Forum 2010 (WHF) organised a halFd ay sessi on on fAGe
Modi fied Crops & HudamadndGMishientists todether to glibctiss

the permissibility of GM foods in the context of Islam. This issue commands serious

attention as Islam places much importance to the way food is prepared and its

origin. The session was attended by a number of prominent scientists and Shariah

experts from around the world. The topics discussed were GM technology, its

i mpact, the global status, benefits to devel
perspective of GM technology.

The session attracted a large audience who were mainly scientists, academia, and
religious authorities. After much deliberation, the experts and participants concluded
that GM crops and products from Halal origin that have undergone food and
environmental safety tests are acceptable in the Islamic world as Halal, there is need
to strengthen awareness on biotechnology to enable decision-making, and the
involvement of w/amain discussions related to biotechnology should be enhanced.

For the full report, please visit: http://www.worldha lalforum.org/register_report.html
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KEYNOTE ADDRESS BY THE PRIME MINISTER OF MALAYSIA

Bel ow are key extracts from Yang Amat Ber hor mat
Sri Mohd Najib bin Tun Haji Abdul Razak 0 &eynote address on the morning of
Monday, 21 June 2010.

YFEFERT | ' I am honoured to welcome you to

" | ' o/ the 5th World Halal Forum, where

: key stakeholders of the global Halal

industry from over fifty countries

have gathered here in Kuala

Lumpur. Over 900 delegates from

both government and private

sectors are here to discuss and

deliberate on various issues  of
significance to the Halal industry in

l i ne with this year 0s
6State of the I ndustry:
and I nternational Tradebo

Participation in this event conti nues t o rise each year,
importance and its role as a crucial enabler in both developing and setting the
agenda for the global Halal industry.

Today marks the beginning of Halal Malaysia Week, during which a series of
international events will take place, beginning with the 5th World Halal Forum,
followed by the 3rd World Halal research summit, and culminating with the 7th
International Halal Showcase (MIHAS). | am extremely pleased to see that Malaysia
is once again the focal point, not just for Halal trade, but also in thought leadership.

The Halal Malaysia Week, a joint three-
party effort between KasehDia Sdn Bhd
(for WHF), Malaysia External Trade
Development Corporation or MATRADE
(for MIHAS) and the Halal Industry
Development Corporation or HDC (for
WHR Summit) is an excellent example of
public-private partnership initiatives to
advance the Halal industry to the forefront
of the global economy. Historically, Halal
Malaysia Week has been a focal point for
global industry players, with deals and transactions in 2008 amounting to RM2.2

billion and increasing to RM3.23 billion in 2009. This year, this figure is expected to

exceed RM3.8 billion. Halal Malaysia Week firmly positions Malaysia as a beacon of

the global Halal industry; hi ghl i ghti ng Mal aysiabds thought
its strong statement eéldlalHUmt ent to be the Wor
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Ladies and gentlemen,

TR\ L Halal brings together Muslims across all

cultures and ethnicities. It also has the
potential to be a conduit for greater harmony
and acceptance across national and cultural
boundaries. Such harmonssation was clearly
demonstrated by the University  of
Massachusetts wtich in 2008 strove to serve
Halal food in their dining halls, as well as in
bistros and hotels in Beijing which saw the
value of being Halal, and finally, with the 5 -
star AHot el K uHualala cuigine s er vi
exclusively in one of its restaurants.

Halal is a growing industry that seeks to be
culturally inclusive. It is based on wholesome
Islamic values that have a universal appeal.
Halal as a brand is a reassurance of safety,
quality and humane treatment of animals. It
embodies values that are not just for Muslims,
but for everyone.

As a Muslim leader, | am reaching out to Muslims and those of other faiths globally.
Join us in this altruistic endeavour and together we can benefit from the Halal
economy, which has enormous and still largely untapped potential.

Halal must continue its journey towards becoming the premium brand recognised
throughout the world as a symbol of quality and excellence. In the Halal sector, the
critical component of integrity is traditionally carried out by Islamic bodies. As suc h,
it is imperative that best practices are incorporated by these bodies in order to
better position them to protect the integrity of the Halal market.

There are over 300 bodies globally offering Halal certification; typically these are

Islamic association s and at ti measn oewehmwa ©Ooneg one th
are legally registered entities. Only 15 per cent of them are recognised by JAKIM,
Mal aysi ads National Body for |l sl amic Develo

must ask how many are accredited in line with international benchmarks and hence
capable of certifying based on international standards? At the same time, related
industries must bear in mind that the Halal industry cannot exist without solid
Shariah foundations, and therefore must continue to inculcate and reflect Islamic
values. This is a crucial point in maintaining the integrity of Halal products and
services.
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In order to
overcome the major
hurdles and

challenges that lie
ahead for the Halal
industry, we must
work to establish
and maintain strong
strategic  alliances
with mainstream
players. And we
must leverage the
best expertise
available if we
Muslims are to
advance in this field.
| foresee powerful synergies as a result of smart partnerships between mainstream
industries and Muslim organisations. Muslims must seize opportunities to propel
themselves into higher value-added activities and knowledge-based skills, such as
guality assurance and compliance, training, management and branding.

Ladies and gentlemen,

My government is offering our expertise and years of experience in Halal certification
and standards development. The Department of Standards Malaysia has adopted the
most stringent methodology of benchmarking against international best practices in

developing Malaysian Halal standards. This methodology has been provided to other
countries as part of our duty to spearhead the establishment and promotion of
international best practices.

The year 2000 saw t he i nHalabStandartd, M81500.0SinceMal ay s
its creation, this standard has undergone 2 revisions, the latest MS1500:2009. This

proves Mal aysiads i mmense and meticulous
capacity for developing standards at s
national level. Discussing such standards at ﬁ
the international level presents an entirely
new set of challenges.

Malaysia has sought to highlight and
therefore extend the gift of Halal awareness
to the world. Through events like The

World Halal Forum and MIHAS, as well as
the tireless efforts of the Department of

Islamic Development (JAKIM) and the Ministry of International Trade and Industry

(MITI), Halal has been accepted as an industry in its own right. This acceptance has
grown to such an extent that the mainstream industry is gravitating to Halal.
Because of this fact, now is the time to capit alise on this acceptance, beginning with
laying the foundation for uniformity.
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Malaysia seeks to amplify our role
by working towards The
Development of Global Standards
within the larger Halal industry. |
am pleased to announce today,
that the International Halal
Integrity Alliance (IHI), an initiative

born out of the World Halal Forum,
has moved one step closer to
achieving the goal of a harmonised
Halal industry with the publication
of 4 modules of the Global Halal
Standard. | am proud to say that
this was achieved with vital input
from JAKIM, and Standards
Malaysia as well as from
international stakeholders. Having
obtained the mandate together
with the Islamic Chamber Of
Commerce & Industry (ICCI) at the

OIC Islamic Summit in Dakar,
Senegal in March 2008, the IHI
Alliance is now strongly poised to
establish itself as the global Halal
authority and may begin the
process of unifying a fragmented

community.
Ladies and gentlemen,

Another area of strength for Malaysia is Islamic finance. Islamic banking should take
on a leadership position in the banking world. Islamic banks have not been as
affected by the recent economic meltdown because Shariah-compliant banks are set
up based on real economy. Islamic finance took root in Malaysia over 45 years ago;
our legal framework and architecture are already strong and robust whilst the world

is just beginning to embrace the concept. Malaysia is regarded as an authority in this
sector and we are more than happy to contribute our experience and expertise to

spur Islamic finance development on a global level as evidenced by the
establishment of Malaysia International Islamic Financial Centre (MIFC).

From Mal aysiabds | eadership we must move tow
focus on sectoral issues. The Muslim wold should collaborate to act and think
beyond conventional frameworks and wisdom. Muslim nations should unite to form a
New Economic Model, and | urge all parties to merge individual silos, to strengthen
our economies for the benefit of the ummah. For this , my government continues to
pl edge Mal aysiabs support wherever it is nee
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Ladies and gentlemen,

We need to think beyond industries and move into the larger realm of a Halal
Economy. A value based economy rooted in trust, integrity and fairness. And why
not? Halal has thrived and will continue to thrive on innovation. Furthermore,
Muslims account for one fifth of the global population, with between 1.4 and 1.8
billion spread across 148 countries worldwide; and these numbers continue to grow.

Islam is the fastest growing religion both through birth and conversion. As the new
generation of Muslims are better educated and able to obtain a higher income level,
many sectors are creating products and services to cater to this growing consumer
demand. This coupled with the larger acceptance of Halal by those of other faiths
has resulted in the Halal mindset transforming from being just food products to the
0 f ar m Oéapproacho This has, in turn, triggered demands in other areas, such as
non-food consumer products, Islamic finance, logistics and other sectors such as
tourism.

The global Halal products market is
estimated at USD2.3 trillion, not including ERRSEEElE
banking. Research by the World Halal FSReuis

Forum secretariat found 67 per cent, or Uik

USD1.4 trillion, of this market is
comprised of food & beverage.
Pharmaceuticals make up 22 per cent or
USD506 billion, with cosmetics & personal
care totalling USDR30 billion. If we
include the services sector for Halal, and
we should give this serious consideration,
the potential size of the total market is astronomical.

This is the mark of an economy in its infancy, and with concerted effort, we can
nurture it into a thriving, robust economy. Taking this into consideration, | applaud
all of you for participating in a forum such as WHF. Each of us understands that the
work we do here can ultimately boost labour, capital, land resources, both supply
and demand, leading to overall economic development particularly for Muslims.

Ladies and gentlemen,

The theme of this fifth edition of WHF, 6 St a tthe Induétry: Market Access and
| nt er nat i astimdly. Realising thé potential of the Halal industry requires a

thorough understanding of alltheissues and chall enges that f
high and achieved a lot, but it is time to take stock and realistically assess our
progress in order to effectivelyre-eval uat e our strategies, enst

right track to fully capitalise on enormous untapped potential that remains.
Consensus and cooperation, especially among Muslim nations, will be critical to our
success. | ask all those involved to focus on practical and effective measures
towards this theme, and not become hindered with pedan tic exertions.
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| commend private organisations, such as KasehDia, who on their own initiative,

have brought government and private sectors together over the years, enabling
various stakeholders in the Halal industry to sit at the same table an d discuss issues
affecting our ummah, not only in Malaysia but globally. We have progressed into an
era of private business enterprise, and should take the lead in developing initiatives
and innovative frameworks for universal good and betterment of society.

The government of Malaysia will continue to support the World Halal Forum and
Halal Malaysia Week and continue to encourage all key players to show their support
and commitment towards this worthy cause.

| take this opportunity to thank all sponsors and supporters of the World Halal

Forum and Halal Malaysia Week; | am pleased to see the private sector taking a

leading role in the development of this industry. | wish to specially thank the Dallah

Albaraka Group for becoming platinum sponsor of the World Halal Forum,
demonstrating Islamic fi nance and bankingds synergy witdl
International Halal Integrity Alliance for hosting the 2010 World Halal Forum.

o)

| pray for All ahds grace and blessings for
next two days. On that note with the recitation of Bismillahir-rahmanir-rahim, it is

my pleasure to now officially declare the World Halal Forum 2010, open.

Thank you.

Wabillahitaufig Walhidayah Wassalamualaikum Warahmatullahi Wabarakatuh.
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THE HALAL JOURNAL AWARDS AND GALA DINN ER

The Halal Journal Awards,

first awarded in 2006, is

the Halal i ndustryds mo
prestigious and sought

after Awards. It is a

symbol of excellence and

distinction, and marks

milestone  achievements

within the industry. This

year 0s awar ds W
presented at The Halal

Journal  Awards  Gala

Dinner, exclusively held by

KasehDia Sdn Bhd and

sponsored by  Nestlé

(Malaysia) Berhad, to honour and celebrate success within the global Halal industry

at KLCC on 21 June 2010.

That night, guests present got a chance to have a taste of the Malaysian culture with

a line-up of cultural stops outside the dining hall after a long first day of the forum.

Quiet chatters of excitement were heard as guests were entertained by the tunes

from the local traditional musical instrument, gamelan; songket and basket weaving;

batik painting; as well as Hard-Knocks (to shape pewter into bowls, and so on) by

Royal Selangori Mal aysi a6s renowned pewter company.

An i nteresting di fference from previous y
presentation on comic as entertainment by special guest speaker, Dr. Naif Al

Mutawa, renowned the world over for his creation of 7HE 997 a series of graphic

novels and super heroes based on the Islamic archetype.

As the guests were full, relaxed and
entertained, The Halal Journal Awards 2010
were presented by the former Malaysian
Prime Minister, YABhg Tun Abdullah Ahmad
Badawi to seven companies and individuals
from around the world for their outstanding
initiatives in seven out of eight categories.
The Most Creative Marketing Campaign
award category has been left out at the
discretion of the judges this year as there
were no suitable nominees commendable of
the award, although nominations for The
Halal Journal Awards 2010 came from all over the world including the United
Kingdom, Australia, Saudi Arabia, Kuwait, the United Arab Enirates, and many
others.

WORLD
HALALE
FORUM
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Taking part of the
limelight that evening

songstress and
entrepreneur ,
Nurhaliza, who took
home Best Product
award for SimplySiti T
a Halal beauty and
skincare range using the
latest  technology in
skincare. The products
are suitable for all
women, particularly in
hot and humid climates,
and Muslim women in particular as it cuts down the routine of taking off make -up
before prayers and putting it back on.

The award for Best Islamic Financial Service or Pro duct went to FORAS
International Investment Company of Jeddah, Saudi Arabia. FORAS was
established at the initiative of the Islamic Chamber Of Commerce & Industry (ICCI)
with partnership of the Islamic Development Bank. It signed an agreement with the
Ministry of Housing in Mali, to finance a housing project amounting to USD500
million, constructing 60,000 residential units for low income people.

Community & Environmental Development was awarded to Colgate -

was Mal aysi ac

Dat

Palmolive (M alaysia) SdnBhd ,f or t heir nationwide &é6Bright

and 0O0Or al H eentalt pnogravhmest Thig initiative of oral hygiene and
cleanliness is in line with Islamic practices. Colgate-P a | mo Iplioducsdase Halal
certified by JAKIM, and together with the Malaysian Dental Association, have worked

tirelessly and successfully to promote and r

500,000 children in Malaysia.

In the area of Travel & Hospitality , the award went to Crescentrating Pte  Ltd

of Singapor e, a pion€eiendl yhdé&r daveld, of awhMa

first rating standard for Travel and Tourism facilities and services for Halal-
friendliness. Crescentrating.com focuses
worldwide by providing useful information such as Hotels with Halal eateries, hotel
rooms with Qiblah directions, prayer times, and hadiths related to travel, amongst

other useful tips.

Al-Jazeera English bagged the award for Best Service Provider as an influential
global information brand, and as the world's first global English language news
channel headquartered in the Middle East. It provides news and current affairs
reporting from the developing world back to the West and from the southern to the
northern hemisphere. The channel pushes boundaries by giving voice to untold
stories, promotes debate, and challenges established perceptions.
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This year's Best Innovation  award went to ImHalal.com , founded by Iranian-
Kuwaiti brothers based in The Netherlands. ImHalal.com has revolutionised the
search market for Muslims by coming up with the world's first Islamic orientated
search engine that uses a search algorithm to rate the relevancy of websites that is
based on the culture, lifestyle and mindset of Muslims. It gives Muslims worldwide
the chance to explore the internet without coming across immoral or pornographic
content. ImHalal.com has been hailed a success after it attracted more than three
million visitors in its first month of operation.

Finally, the award that
recognises Outstanding
Personal Achievement
went to Dr. Naif Al -
Mutawa , a Kuwaiti
clinical psychologist and
creator of THE 99, the
first group of comic
superheroes born of an
Islamic  archetype, as
Muslims  believe  that
power is ultimately God
and God has 99 key
attributes. Recently,
Forbes named 7THE 99 as
one of the top 20 trends sweeping the globe and most recently, President Barack
Obama praised Dr. Naif and 7HE 99 as perhaps the most innovative of the
thousands of new entrepreneurs viewed by his Presidential Summit on
Entrepreneurship. 7HE 99 has grown from a comic book series into a franchise
boasting theme parks, a global animation series, co-produced by media giant
Endemol, and will be teaming up with cultural icons Batman, Superman and Wonder
Woman.
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CONGRATULATIONS TO THE HALAL JOURNAL AWARD S 2010 WINNERS

a) Best Product: SimplySiti Sdn Bhd, Malaysia

b) Most Creative Marketing Campaign:NOT
AWARDED

c) Best Islamic Financial Service or Product:
FORASInternational Investment Company,
Saudi Arabia

d) Community & Environmental Development:
Colgate-Palmolive Marketing Sdn Bhd,
Malaysia

e) Travel & Hospitality: Crescentrating Pte Ltd,
Singapore

f) Best Service Provicr: Al-Jazeera English,
Malaysia

g) Best Innovation: ImHalal.Com, Netherlands

h) Outstanding Personal Achievement:Dr. Naif
Al-Mutawa, Kuwait

The winners of the 2010 The Halal Journal Awards, presented by the former Prime
Minster of Malaysia
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WORLD HALAL FORUM - EXHIBITION
Running adjacent to the World HalalFor um mai n hal | i's the spon:

showcasing international Halal brands representing key segments of the global value
chain.

The Exhibition had booths for all parts of the Halal value chain. It was well attended
by all delegates and invited guests.

Booth Setup (selection of photographs)

VIP Tour of Exhibition Area (selection of photographs)
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SITE VISITS T WORLD HALAL FORUM EXTENDED PROGRAMME

A visit to Universiti Sains Islam Malaysia (USIM)

A special treat for delegates was a site visit to UNIVERSIT! SAINS ISLAM MALAYSIA

Universiti Sains Islam Mahysia (USIM) in Nilali, o

Serembani just an hour away from Kuala Lumpur i ezt

on 23 June. Hosted and organised by the university, ,I?'.:.":.:',.“:",'J.’:I,'lt::.'.‘.‘.:’.‘.‘.‘.:-‘:::2;‘7..“;:.::':'.";.
. avensity Canepras

WHF delegates gotan (?xclus!ve tour of thg . P

uni v e resdarchyaddgesting laboratories in the : 3

Faculty of Science and Technology, as well as the N e

World Fatwa Management and Research Institute R YR

(INFAD).
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