THE PREMIER GLOBAL HALAL INDUSTRY EVENT

WWW.WORLDHALALFORUM.ORG



@ International Halal Integrity
{Forum P Hosted by ALLIANCE

© 2009 KasehDia Sdn Bhd
Information contained herein is the sole property of
KasehDia Sdn Bhd. This information shall notbe
disclosed, copied and/or distributed in part or in whole to
any other parties without prior written permission
of KasehDia Sdn Bhd

2| Page



WORLD
QHALALP
FORUM[

WHF 2009 PARTNERS
MOSTED BY

Nterrns b ol vt gt
IHI ]

IHI| ALLIANCE

Intertek
RHB o
A8 e St Bt
PREMILM SUPPORTER
& =

SUPPORTED BY

Hosted by @ K"EEXN..EE

WORLD HALAL FORUM 2009

POST EVENT REPORT

4-5 MAY 2009




International Halal Integrity

Hosted by |IHI} AL LIANCE
CONTENTS
ACHIEVING GLOBAL HALAL INTEGRITY oot evevereeanensensenens 7
OVERVIBWV. ... e e e aeee e 7

SPONSORS, PARTNERS AND SUPPORTERS. ... et 10
SPEAKERS, PANELLISTS & PROGRAMME ... eveeieireeaanen e 11
SIGNINGS OF MEMORANDUMS OF UNDERSTANDING ..o .19
KEYNOTE ADDRESS BY THE MINISTER OF MITI oo e 20
WORLD HALAL FORUM 2009 7T RESOLUTION ..o e, 25
ATTENDANCE SUMMARY oo e i, 26
GALA DINNER AND HALAL JOURNAL AWARDS ..o veveeenaas 27
PRESS CONFERENCESI A PICTORIAL SUMMARY oo i, 30
WORLD HALAL FORUM - EXHIBITION oo et 31
SITE VISITS T WORLD HALAL FORUM EXTENDED PROGRAM .....cocovvvvviniennen 33
MARKETING, PROMOTION, BRANDING & PUBLIC RELATIONS  .....ccoiiiens 34
ADVERTISING & PROMOTION oo ettt eveeeans 35
OUTDOOR ADVERTISING SUMMARY oo et 36
SUMMARY OF MEDIA COVERAGE ... e ...38
TOTAL PR VALUE FOR WHF 2009 CAMPAIGN ..o v 45
GLOBAL HALAL FOOD MARKET T REGIONAL DATA ..o v 46
SUMMARY OF DELEGATE SURVEY RESULTS & ANALYSIS ..., 47
WORLD HALAL FORUM EUROPE T 2009 ...t et 58
WORLD HALAL FORUM 2010 .o ettt eveeenens 58
ABOUT THE ORGANISER - KASEHDIA ... et 59

4| Page



Hosted by @ K"EEXN..EE

4

THE WORLD HALAL FORUM
CHARTER
THE WORLD HALAL FORUM HAS BEEN ESTABLISHED TO ACHIEVE THE FOLLOWING:

¢ 10O PROVIDE A FOCAL POINT FOR THE GLOBAL HALAL INDUSTRY

¢ TO GATHER HALAL INDUSTRY EXPERTS, LEADERS AND SPECIALISTS TO SHARE
THEIR VIEWS, KNOWLEDGE AND EXPERTISE

¢ 10 BE AN ARENA FOR DISCUSSION, NETWORKING AND COLLABORATION TO
STIMULATE THE GROWTH AND DEVELOPMENT OF THE HALAL MARKET

¢ T0O FACILITATE THE RESOLUTION OF PROBLEMS AND ISSUES OF CONCERN
WITHIN THE HALAL INDUSTRY

¢ TO COORDINATE AND ASSIST SUBJECT-SPECIFIC INDUSTRY GROUPS AND
TECHNICAL COMMITTEES TO SUPPORT EXCELLENCE, INNOVATION AND
IMPROVEMENT IN THE HALAL MARKET

¢ 10O DEVELOP AND PROMOTE THE CONCEPT OF HALAL TO REALISE I'TS FULL
POTENTIAL AS A GLOBALLY RECOGNIZED SYMBOL OF QUALITY AND SAFETY

¢ 1O ASSIST AND SUPPORT THE DEVELOPMENT OF WORLD-CLASS HALAL
INDUSTRY STANDARDS COVERING THE ENTIRE VALUE CHAIN

THE INAUGURAL WORLD HALAL FORUM
8100 LAY 2006, KUALA LUMPUR
OFFICIALLY LAUNCHED BY

=

I'HE PRIME MINISTER OF MALAYSIA

’ YAB DATO SERI ABDULLAH AHMAD BADAW] 0
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The Inaugural World Halal Forum
The Global Halal Market i An Industry Perspective
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The Second World Halal Forum
Harmonising the Global Halal Market
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THE 4™ WORLD HALAL FORUM
ACHIEVING GLOBAL HAL AL INTEGRITY

Overview

The World Halal Forum (WHF) 2009 saw a gathering of the heads of states, industry
leaders and academics under one roof to voice their concerns, outline issues, and
plot the future direction of the global Halal industry, which brought together 908
participants from over 47 countries and attracted over 52 local and international
media personnel. WHF 2009 generatedin excess of RM 9,698,000in PR value from
the Malaysian media alone.

From the opening ceremony to the closing remarks, there was never a dull moment
as Press conferences, business matching activities and exhibitions exposed all
delegates to a myriad of Halal industry opportunities and challenges. The foyer
exhibition areas showcased the International Halal Integrity Alliance, as well as
many different business and Islamic-related media. Adjacent to the forum hall was
t he sponsor ar@a showeasibg Malaysian and prominent international
Halal industry players from key segments of the global Halal value chain.

During lunch, delegates were served a fusion of various dishes of local and
international cuisine. International delegates from diverse industries and countries
shared their perspectives of the Halal industry and its entire value chain within lunch
hour. This unique scene and business networking opportunity truly made the World
Halal Forum a must-attend event.
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The Gala Dinner was a classy yet cultured end of an
insightful first day of the World Halal Forum. Walking
down the route to the Gala Dinner was a corridor filled
with a flurry of networking betwe en guests, delegates
and industry experts in a more relaxed environment.

After the arrival of the guest of honour, Tun Abdullah
Hj Ahmad Badawi i the former Prime Minister of
Malaysia, and a multimedia presentation, guests were
treated to the soothing tunes of the traditional
gamelan music throughout the rest of the dinner
accompanying delectable Asian cuisine where all beef
served were succulent high quality and Halal meat
from Uruguay. Just as dessert was served, it was time
for Tun Abdullah to present the Halal Journal Awards,
which are the highest recognition possible for those in
the Halal industry. The night finally came to an end as
guests, dignitaries and delegates bid farewell and
returnedhometopr epar e for the
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Theme:
Achieving Global Halal
Integrity

Attendance:
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Countries
Represented:
a7

Audited PR Value:
RM 9,698,000
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VIPS & PARTICIPANTS
MEDIAQUOTE

World Halal Forum 2009, surpassed all
expectat i on sAchievingh Elobal d A WORLD CLASS EVENT..

Halal Integrity0 t he f orum wa
over 908 delegates, Ministers, governors, HEE“W
industry leaders, international media
representing 47 countries and the leading
global producers of Halal products and
services further establishing the World Halal Forum as the Premier event in the
Halal Industry. This was reflected in the VVIP participation during the two -day
Forum, including the presence of the former Malaysian Prime Minister at the Gala
Dinner.

4" of May 2009

Below is the list of VVIP guests and participants at the 2009 World Halal Forum.

1. Y. B Datodé Mustapa Bin Mohamed, Ministera of I|Internat
2. H.E Sheikh Saleh Abdullah Kamel World Halal Forum Chairman
3. Y. B. Dat o6 Mukhriz Bin Tun Dr. Mahat hir
Malaysia
4. YAB Lim Guan Eng, Chief Minister of Penang, Penang State Government, Malaysia
5. YB Haji Abdu Malik Kassin, State Minister for Domestic Trade & Consumer Affairs, Penang State
Government, Malaysia
6. H.E Dr Mustafa Ceric, Grand Mufti of Bosnia and Herzegovina, Bosnia and Herzegovina
Government
7. H.E Sop Ra, Deputy General Director, Cambodia Ministry ofCommerce, Cambodia
H.E Nadir Yousif E+Tayeb, Ambassador, Sudan Embassy in Malaysia
9. H.E Amar Belani, Ambassador, Embassy of the Demaocratic People's Republic of Algeria
10. H.E Hani Abdel Kader Ahmed Shash, Ambassador, Embassy of Egypt in Malaysia
11. H.E LamiaAasi, Ambassador, Embassy of the Syrian Arab Republic
12. H.E Masahiko Horie, Ambassador, Embassy of Japan in Malaysia
13. H.E Zeljko Bosnjak, Ambassador, Embassy of the Republic of Croatia
14. Mr. David kersey, Commissioner, New Zealand High Commission
15. YB HajjahNorah Tun Abdul Rahman Yabékub, Tanjung Manis Hal

, Deputy Min

©
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SPONSORS, PARTNERS AND SUPPORTERS

The World Halal Forum is a truly global event and the largest Halal
industry event in the world. The ability to successfully stage the World
Halal Forum relies heavily on the support and commitment from all our
partners. The secretariat and organiser, KasehDia Sdn Bhd gratefully
acknowledges and thanks the following for their support and
partnership of the World Halal Forum and for the development of the

Halal Industry:

HOST

PLATINUM SPONSOR

GOLD SPONSOR
SILVER SPONSOR

EVENT SPONSOR

PREMIUM SUPPORTERS

SUPPORTED BY

OFFICIAL MEDIA

MEDIA PARTNER

PARTNER EVENT
COMMUNICATIONS
TRAVEL AGENCY
VENUE

International Halal Integrity Alliance Ltd

Halal Industry Development Corporation Sdn Bhd
KFC Holdings (Malaysia) Bhd

Nestle Products Sdn Bhd

Malaysian Biotechnology Corporation Sdn Bhd
Lembaga Tabung Haji Berhad

Malaysia Airlines Cargo Sdn Bhd

Al-Amar (Lebanese Cuisine)

Chemical Company of Malaysia Berhad
Intertek Testing Services (S) Pte Ltd
Colgate-Palmolive (M) Sdn Bhd

MISC Integrated Logistics Sdn Bhd

Fahim Technologies Sdn Bhd

Kuwait Finance House (Malaysia)*

RHB Islamic Bank Berhad*

Islamic Development Bank

Business Owners Union

Tourism Malaysia

INAC (Uruguayi Instituto Nacional de Carnes)
Prime Minister& Department

Department of Islamic Development Malaysia
(JAKIM)

Kuala Lumpur City Hall (DBKL)

Department of Standards Malaysia

SIRIM Berhad

Ministry of Science Technology & Innovation
International Islamic Trade Finance Corporation
The Halal Journal

Channel Oasis (Astro)

Processed Food Industries

Investors

OIC Today

SME Magazine

Malaysia SME

Dinar Standard

Islamic Finance News

Asia Food Journal

Halal Focus

Sinar

Karangkraf

MIHAS

GO Communications Sdn Bhd

Indalucia Travel Sdn Bhd

Kuala Lumpur Convention Centre
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SPEAKERS, PANELLIST S & PROGRAMME

Introducing the new format , the fourth W orld Halal Forum saw two separate streams
running concurrently allowing more debates and in-depth analysis on various aspects
influencing the global Halal market, involving open panel discussions between
delegates and international experts from the fields of religion, industry and science .

The Standards stream deliberated on the proposed framework for the Global Halal
Standards that will include 5 out of ten modules: Logistics; Animal Feeds; Animal
Welfare; Animal Slaughter for Poultry; and Animal Slaughter for Bovine and Ovine.
The Forum marked the first day of a 6 month public review of these modules and
generated spirited feedback and comments.

Parallel to the Standards stream was the Business and Trade stream, which
principally involved captains of the industry, as well as representatives from major

Halal producing nations, who were invited to partake in deliberations on the latest

developments in the Halal industry on a global scale.

Key Topics Deliberated:

Standards and conformity issues in the GCC
International Halal accreditation and certification
International Halal Standards

Developing the Halal Industry with Islamic understanding
The ASEAN Halal market

European market access

OIC development agenda

Halal market and Islamic finance

Industry case studies

Investment and trade opportunities

= =4 -8 _-48_5_49_95_4._-49_-2°
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SESSION 1
Opening Ceremony & Keynote Addresses

Opening Remarks by MC
Doa recitation by Imam Feisal Abdul Rauf,
Founder of the Cordoba Initiative
United States of America

Welcome Remarks
Hajjah Jumaatun Azmi
Founder, World Halal Forum
Malaysia

Opening Speech
Y. B. Datod Mustapa Bi
Minister of International Trade and Industry
Malaysia

n

Mo h a me

Keynote Address
World Halal Forum Chairman
His Excellency Sheikh Saleh Abdullah Kamel
President of the Islamic Chamber of Commerce and Industry
Kingdom of Saudi Arabia
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SESSION 2
Overview Session

Industry Leaders Panel
Objectives & Pre-Forum Resolutions
§ Contextualise Past Achievements
§f Set Future Direction
1 Debate Topic: How Far Should Halal Go?

Mr. Darhim Dali Hashim (Session Chair)
Chief Executive Officer
International Halal Integrity Alliance (IHI Alliance)

Mr. Teymor Nabili
News Anchor
Al Jazeera
United Kingdom
YBhg. Datod Seri Jamil Bi di n
Chief Executive Officer
Halal Industry Development Corporation

Malaysia

YBhg. Dato' Dr. Abd. Aziz Jamaluddin
Director General
Department of Veterinary Services
Ministry of Agriculture and Agro -Based Industries
Malaysia

Dr. Hani Al-Mazeedi
Associate Research Scientist
Kuwait Institute for Scientific Research
Kuwait

Mr. Irfan Sungkar
Industry Advisor, KasehDia Sdn. Bhd.
Republic of Indonesia

Mr. Nordin Abdullah
Director
Strategia International , Australia

Mr. Badlisyah Abdul Ghani
Executive Director / Chief Executive Officer
CIMB Islamic Bank
Malaysia

Mr. John E. Lamb
Agribusiness Team Leader
Agriculture and Rural Development Department
The World Bank
United State s of America
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SESSION 3
Parallel Streams

MAIN STREAM
Developing the Halal Industry

IHI ALLIANCE STANDARDS STREAM

IHI Alliance Standards Development &
Integrity Assurance Strategies

Mr. Darhim Dali Hashim
Chief Executive Officer
International Halal Integrity Alliance
(IHI Alliance)

Halal Logistics Standard

Mr. Marco Tieman
Chief Executive Officer
LBB International
The Netherlands

Halal Tourism and Islamic Hospitality
Mr. Hani Lashin
General Manager
Al Jawhara Group of Hotels and Apartments
United Arab Emirates

Panel Discussion and Q & A

Mr. Abi Sofian
General Manager, Container and
Engineering Services,
NorthPort (Malaysia) Bhd
Malaysia

Mr. Hasib Salkic
Executive Director, Halal Europe
Bosnia and Herzegovina

Halal Foodservice Standard

Tuan Hj. Rafek Salleh
Certification and Training Manager, Halal
Audit and Compliance, Malaysia Airlines

Malaysia

Panel Discussion
Mr. Nordin Abdullah (Session Chair)
Director, Strategia International
Australia

YBhg. Dato' Dr. Abd. Aziz Jamaluddin
Director General
Department of Veterinary Services,
Malaysia

Mr. John E. Lamb
Agribusiness Team Leader Agriculture and
Rural Development Department
The World Bank,

United States of America

Panel Discussion and Q & A

Mr. Abdul Aziz Mohamad
Chairman Halal Excellence Centre
Halal Excellence Centre and Safety

LSG Sky Chefs Brahim
Malaysia

Dr. Hani Al-Mazeedi
Associate Research Scientist
Kuwait Institute for Scientific Research
Kuwait
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Tuesday, May 5, 2009

SESSION 4
Parallel Streams

MAIN STREAM IHI ALLIANCE STANDARDS STREAM

Halal Animal Welfare Standard

World Society for the Protection of Animals

India

An Overview of Minority Muslim Markets
Hajj Abdalhamid David Evans
Senior Analyst, Imarat Consultants

f Lessons from North America

1 Stimulating Halal Consumer Power

1 Halal Identity and Society in
Transition

Panel Discussion and Q & A

Prof. Dr. Zulkifli Idrus
Director, Research Management Centre, T
University Putra Malaysia P
Malaysia 4-5 MAY 2009

Panel Discussion

' Mr. _Jalel Aossey MV Dr. Rasto Kolesar
Director, Midamar Corporation Farm Animal Programme Manager
United States of America World Society for the Protection of Animals

United Kingdom
Mr. Shamim Yusuf
Research and Development Manager
Al Jawhara Group of Hotels and Apartments
United Arab Emirates

Ms. Hafida Atid
Ethnomarketing Consultant Engineer
France

Mr. Ali Chawk
Chairman, Executive Committee
World Halal Council
Australia
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SESSION 5
Parallel Streams

MAIN STREAM
Convergent Industries and Issues

Market Data, Issues and Future of Halal
Food Industries
Mr. Irfan Sungkar
Industry Advisor, KasehDia Sdn Bhd
Republic of Indonesia
Latest Data and Research Finding
Fragmentation and Polarization
Issues
1 The Way Forward

1
1

Panel Discussion

Hajj Abdalhamid David Evans (Session Chair)
Senior Analyst, Imarat Consultants

Ms. Selma Djukic
President, White Owl Global Services Ltd.
Canada

Mr. Oscar Tjakra
Southeast AsiaTeam
Food and Agribusiness Research and
Advisory
Rabobank, Singapore

Mr. Tarik Dodic
Secretary General
Foreign Trade Chamber
Bosnia and Herzegovina

IHI ALLIANCE STANDARDS STREAM

Halal Animal Slaughter Standard Part1 o
Poultry

Dr. Nor Azman Ngah
General Manager of Capacity Development
Halal Industry Development Corporation
Malaysia

Panel Discussion and Q & A

Prof. Dr. Zulkifli Idrus
Director, Research Management Centre,
University Putra Malaysia
Malaysia

Dr. S. Abdul Rahman
World Society for the Protection of Animals
India

Prof. Dr. Farouk Gad
Professor of Molecular Biology and
Biotechnology Department of Biology,
Faculty of Science University Brunei
Darussalam
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SESSION 6
Parallel Streams

MAIN STREAM
Accelerating and Modernising the Halal
Industry Session

IHI ALLIANCE STANDARDS STREAM

Key Focus and Innovations in
Strengthening the Halal Industry
YBhg. Dato' Dr Mohd Hashim Ahmad Tajudin
Group Managing Director

Halal Animal Slaughter Part 2 &
Bovine and Ovine

Mr. Paul Habhab
Director
Islamic Services of America
United States of America

Chemical Company of Malaysia Berhad
Malaysia

Integrity And Reducing Trade Barriers
Mr. Chris Buckthorp
Senior Vice President
Fahim Technologies
Australia

Panel Discussion and Q & A

MV Dr. Rasto Kolesar
Farm Animal Programme Manager
World Society for the Protection of Animals
United Kingdom

Dr. Abdul Rahman
World Society for the Protection of Animals
India

Dr. Hani Al-Mazeedi
Associate Research Scientist
Kuwait Institute for Scientific Research
Kuwait
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SESSION 7
Closing & Resolution Formation

Resolution Formation
Bridging the Gap
(Members to be confirmed during forum)
Representatives from various agencies and industries stakeholders

Mr. Darhim Dali Hashim
Chief Executive Officer
International Halal Integrity Alliance (IHI  Alliance)

Mrs. Fadilah Baharin
Director General
Department of Standards Malaysia
Malaysia

Mr. Nordin Abdullah
Director, Strategia International
Australia

Mr. Irfan Sungkar
Industry Advisor, KasehDia Sdn Bhd
Republic of Indonesia

Summation and Closing Remarks
World Halal Forum Chairman
His Excellency Sheikh Saleh Abdullah Kamel
President of Islamic Chamber of Commerce and Industry
Kingdom of Saudi Arabia

The World Halal
Forum CSR Program

All the speakers and
panellists were
presented with a token
of appreciation, hand-
woven Songket , as
partofthes ecr et
corporate social
responsibility project.

The Songkets are a
heritage token from the
state of Terengganu
(Malaysia), made by
single mothers to
support their children.
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SIGNINGS OF MEMORANDUMS OF UNDER STANDING

The World Halal Forum is a gathering of market leaders from the global
industry to address issues affecting the development of t hi s

Halal
sector .

intention to use WHF as a platform to strengthen ties between countries and we are
confident that shared initiatives such as these will promote unity and understanding
as well as create opportunities towards further growth, d evelopment and prosperity
of participating countries.

Organisations use the WHF platform to launch significant partnerships and
programmes, the MOUs signed at WHF 20® are as follows:

#

Description (MOU Between:)

KFC Holdings (Malaysia) Bhd (KFQht) a
Yum! Restaurants (India) Pvt. Ltd. (Yum!
India)

(KFCH to operate KFC restaurants in Mumt
and Pune, Indisspearheadind<FCHentry
into the huge Indian markgt

Halal Industry Deelopment Corporation
(HDC) anc6IRBEGOVIC d.o.0. (a member ¢
SIRBEGOVIC GROUP)

(HDC and Sirbegovic Group to work togetht
to undertake and implement measures
towards establishing and developing Bosni:
Herzegovina Halal Hyib

Penang International Halal Hub (PIHH) a
Strategic Alliances and MOUs with th
following parties

Asian Finance Bank Berhad

Unicorn International Islamic Bank
Al-Jawhara Gardens Hotel

Hotel Seri Malaysia (Pulau Pinang) Sdn
Bhd

5QCSNNAY3IIKA | 20S¢
Global Livestock Corporation Sdn Bhd
Fresh Frozen Resources Sdn Bhd
Intan Farm (M) Sdn Bhd

Penang Development Corporation (PD:r
Century Total Logistics Sdn Berhad
SIRIM QAS International Sdn Bhd
Penang Port Sdn Bhd

=a =4 —a -9

=4 =4 -4 8 _a_°a_4a_-2
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KEYNOTE ADDRESS BY THE MINISTER OF INTER NATIONAL

TRADE & INDUSTRY MAL AYSIA

Below are key extracts from

Yang Ber hor mat ( The

Mustapa Bin Mohamed keynote address on the morning of Monday, 4 May

2009.

It is an honour for me to welcome you to

the fourth annual World Halal Forum. |
would like to record my appreciation to
His Excellency $ieikh Saleh Kamel for his
chairmanship of the World Halal Forum of
which | believe elevates this event to a
much greater height. | also wish to

convey my appreciation to the organiser
of this event, KasehDia, for their vision
and hard work. For all delegates and
participants, especially those from foreign
countries, our warm welcome to all and |
hope you enjoy your stay in our beautiful

country.

| am pleased to see that despite the

Hon o

current economic crisis and threat posed by the influenza A, t his rynmehasr 6 s f o
attracted close to a thousand participants from more than forty five countries. It is
indeed encouraging to see that the interest in the global Halal industry is strong
enough to overcome these challenges. This confirms the Halal industry has great
untapped potential, but we need strong concerted effort and collaboration among

the global Halal industry stakeholders.

This yearés forum mar ks a s iHglaindustre @hemed mi | e st
@Achieving Global Halal Integr i ,ttlyeéfourth World Halal Forum in 2009 is the
culmination of efforts and hard work of all industry stakeholders involved since the

inaugural event in May 2006.

The recurring theme from the previous three World
Halal Forums and in fact from practically all the
other Halal-related conferences and forums held all
over the world, is the need for a global Halal
standard to harness the growth potential of this

industry.

Latest research from the World Halal Forum
estimates for Halal food alone, the global market
size is worth USD 635 billion. This is substantial
increase compared to the global Halal food market
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size in 2004 which was only USD 587 billion. In 2010, it is projected that the global

market size will continue to increase to USD 642 billion. It is interesting to note that
the size of Halal food market in the non-Muslim countries is substantial, the market
in Europe stands at USD 67 billion. This means it is wrong to say that the potential

of Halal food only lies within the Muslim countries; non-Muslim countries offer huge
opportunities for Halal food producers.

While we are all aware that the
existing market size of the global
Halal food is huge, research
indicates that the global trade of
Halal food products represents less
than 10 percent of the global Halal
food market size. The current global
Muslim population stands at 1.8
billion, this represents 28 percent of
the total population, however the
total global Halal food market is
significantly lower, at 16 percent
compared to the size of global food market, meaning there is a very significant gap.

There are several reasons for this. First, most Muslim countries especially those in
Asia and Africa still rely on basic and non-tradable food products which are largely
supplied locally and not internationally traded. Second, while Halal certification is
necessary, is it sufficient on its own to succeed in international trade ? Third, Halal
markets are not similar everywhere. Each is a fragmented market by ethnicity,
location, income and few other determinants. Fourth, as Halal products are universal
products, the quality, safety, packaging and labelling must represent world -class
standards. Experience has shown us that most Halal products in the Middle-East
have failed due to poor packaging, inconsistent supply and lack of sustained
branding. Fifth, integrity in the Halal supply chain must be preserved. Once
consumers lose confdence in the status of Halal, sales and trade will be affected.
Thus, it is imperative to have an international Halal standard with the highest
assurance of integrity.

In Malaysia the size of the Halal food et A

market is estimated to be USD 8.2 hillion. THE 4TH Wdﬁu"ﬂ\uu FORUM
Trade in Halal products is one of the fastest ACHIEVING GLORALMAEAL INTEGRIT?
growing business sectors in Malaysia 4-5 MAY 2009
Although detailed statistics related to Halal = om

products is not readily available due to B

international harmonised coding (HS code) h ;

system for custom records on external trade A B 8 @
whi ¢ h i s nfort i efn Kaldysiah _

exports of Halal food products to the TORUM [4

Organisation of The Islamic Conference
member countries increased significantly to about USD 640 million in 2007 and is
projected to continue to rise to USD900 million this year.
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Among the OIC countries, Malaysia Indonesia, Turkey and Saudi Arabia are the four
largest open economies with substantially large external trade volume. While intra -
OIC trade is still low, | am very confident that given the higher awareness level and
growing demand for Halal products and services all around the globe, Malaysia shall
register significant increases in the trade account in the coming years.

| already mentioned the need for an international

Halal standard to preserve and protect the
integrity of Halal within the whole supply chain.

At the same time, this can also foster the growth

of international trade of Halal products. In the last

summit of Organisation of The Islamic Conference
(OIC) in Senegal a resolution was reached for
the first time whereby Halal will be an important

agenda, and this task was entrusted to the

Islamic Chamber Of Commerce And Industry
(ICCI) under the leadership of His Excellency
Sheikh Salleh Abdullah Kamel

ICCI also reached an agreement with the
International  Halal Integrity Alliance  (IHI

Alliance), a non-national, not for profit

organisation to be the global Halal authority and

also to increase awareness level of Halal as
preferred choice among consumers worldwide. Delegates and participants of the
third World Halal Forum in 2008 passed a resolution to endorse and support the
work of IHI Alliance. In this context, Malaysiais amongst the first country to formally

endorse the activities of IHI Alliance and therefore, | strongly urge other countries to

do the same for the benefit of the ummah.

Since receiving the
endorsement from
the Malaysian
government, [HI
Alliance has been
working tirelessly
engaging with
Islamic  scholars,
industry  experts
and stakeholders
in many parts of the world. Today, | am proud to announce that we are a few steps
towards achieving that vision, a vision whereby international Halal standards can be
presented and Halal integrity in the whole supply chain can be preserved and
assured. The draft international Halal standard will be revealed to the public for the
first time at this forum, in the Standards stream.
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On this note, | also urge other countries to contribute to this endeavour. There have
been some comments that the whole Halal agenda or activities, including those of
IHI Alliance and the draft standard is too Malaysian-centric. In my opinion, this
should not be the case if other countries are engaged in the development process.
We need stronger collaboration and inclusivity. Malaysia cannot and does not want
to do it alone and with out strong partnership and collaboration with other countries
this vision cannot be achieved. | urge all delegates present here today in this forum
to actively take part in this process and share the knowledge gained in your home
country.

Our government is on hand to offer our
expertise and many years of experience in Halal
certification and standards development. The
Department of Standards Malaysia has adopted
the most  stringent methodology  of
benchmarking against international best
practices in its approach to developing the
Malaysian Halal standard. This methodology has
been provided to other countries around the
world as part of our duties to spearhead the development and promotion of Halal
and hence, the growth of Halal industry in the world.

Malaysia first started Halal certification back in 1994. However only ten years later in
2004, the first Malaysian Halal standard MS 1500:2004 was published. This goes to
show the immense and meticulous task of developing a standard at the national
level; now we are discussing the international level which brings a whole new set of
challenges.

| am pleased to announce some major
milestones achieved since the last World
Halal Forum. Since the Halal Industry
Development Corporation or HDC took
over the role of certification from the
Department of Islamic Development or
JAKIM more than a thousand local and
international companies have been audited
and certified.

In January this year, the Tanjung Manis Halal Park in Sarawak state of eastern

Malaysia was | aunched. For those of you who we
recall the wonderful display and conceptual images of the planned development.

Now we can safely say that this concept is a reality. More than USD 2 billion has

been invested in this Halal park and | look forward to new investments into this

Halal park and other Halal industrial zones throughout the country. For our fore ign

delegates, | urge you to make time within your busy schedule to visit these Halal

industrial parks and witness for yourself these achievements.
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| would like to take this opportunity to thank all the sponsors and supporters of the
World Halal Forum; it is pleasing to see industry players taking a leading role in the
development of this industry. | would also like to specially thank the Halal Industry
Development Corporation for once again demonstrating Ma | a y sommitinent to
Halal by being the Platinum sponsor and to the International Halal Integrity Alliance
for hosting the World Halal Forum.

Iprayfor God6s grace and blessings for a most pr
that note with the recitation of Bismillahir Rahmanor Rahim, it is now my pl easure to
officially declare the World Halal Forum 2009, open.

Thank you.

Download the Speech
Download the full speech at the Ministry of International Trade & Industry
website, follow this link:
http.//www.miti.gov.my/cms/genArticlePdrf?id=com.tms.cms.article. Ar
ticle ac89r220 -c0aB1573 -7cd87cd8 -alr700b56
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WORLD HALAL FORUM 20 09 i RESOLUTION

The final session of WHF 20® was the resolution formation panel. This panel was
made up of key speakers and panellists, including the World Halal Forum Chairman
H.E Sheikh Saleh Kamel and the CEO of IHI Alliance, Mr Darhim Hashim amongst
others.

The Forum concluded on a high note with the following resolution:

1. Awareness level on Halal should be increased as there are variations in the
meaning of Halal in many parts of the world

2. The World Halal Forum should be taken to different parts of the world. Events
should be held in North America, South America, Middle East, Africa and
Europe. WHF Europe will be the first to be held.

3. Support the efforts of IHI Alliance in developing international Halal standards;

To keep up to date on the developments of this resolution, log on to
www.worl dhalalforum.org
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ATTENDANCE SUMMARY

The World Halal Forum (WHF
2009 exceeded all expectations
despite the economic downturn
and global spread of the
Influenza H1N1 virus, severely
affecting spending & travel.
The forum still saw
Government heads, industry
leaders and academics coming
together under one roof to
voice their concerns, outline
issues, and plot the future
direction of the global Halal
industry, which brought
together 908 participants from
47 countries and attracted over
52 local and international
media personnel.

L i
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1 Argentina 4 24 Malawi 2
2 Australia 18 25 Malaysia 394
3 Austria 2 26 Mauritius 2
4 Bangladesh 13 27 Netherlands 9
5 Belgium 2 28 New Zealand 6
6 | BosniaHerzegovina | 17 29 Nigeria 1
7 Brazil 3 30 Pakistan 8
8 | Brunei Darussalam | 33 31 Philippines 65
g Cambodia 12 32 Poland 2
10 Canada 33 Russia 19
11 Denmark 34 Saudi Arabia 11
12 Egypt 35 Serbia 3
13 France 36 Singapore 28
14 Germany 11 37 South Africa 8
15 Ghana 3 38 Spain 2
16 Great Britain 15 39 Sudan 1
17 Hong Kong 5 40 Suriname 2
18 India 14 41 Switzerland 4
19 Indonesia 46 42 Taiwan 6
20 Iraq 2 43 Thailand 28
21 Italy 1 44 Turkey 4
22 Japan 1 45 UAE
23 Korea (S) 6 46 Uruguay

47 | United States of America | 10

48 Unlisted 35

Total WHF 2008

Attendance
Registered 908
delegates

Registered Media 52

Total

960
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GALA DINNER AND HALA L JOURNAL AWARDS

The first day of the World Halal Forum 2009 was capped by the glittering Gala

Dinner, attended by Tun Dat o6 Ser i Abdul | &htin 3eni emrthe Ba d a w
Abdullah and H.E Sheikh Saleh Kamel and wife. The Gala Dinner provided the
perfect opportunity for delegates to mingle
the future.

The Halal Journal Awards is an annual event organised to celebrate and honour
success, innovation and hard work in this exciting emerging market and is
recognised the most prestigious award in the global Halal industry. The awards were
presented by the former Prime Minister of Malaysia, Tun Abdullah Ahmad Badawi, in
the presence of the World Halal Forum Chairman, H.E Sheikh Saleh Abdullah Kamel.

Below is a pictorial summary of the evening, which saw more than 900 guests,
including Ambassadors, Ministers and heads of companies, in attendance.

The Gala Dinner. 6 #ouch of classo.
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The winners within their respective categories are:

2009 Halal Journal Awards
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HONOURING OUTSTANDING ACHIEVEMENTS

IN THE HALAL INDUSTRY

1. Best New Halal Product:

AYS Sdn Bhd (Malaysia) for its Sri Kulai Readyto-Eat
Meals.

Awarded for its contribution in developing and
manufacturing t he wor |l dos
frozen ready-to-eat Malaysian meals, offering authentic,
mouth-watering  Malaysian  cuisine locally and
internationally.

. Most Creative Marketing Campaign for a Halal
Product :
Saaf International (United Kingdom).

Halal

ournal
AWARDS

mi crowayv

Awarded for their vibrant and interactive website featuring its range of Organic,
Eco-ethical and Halal certified skincare products i the first of its kind in the West.
With a virtually paperless office, they run all their marketing, training and point of
sale system online, including handling new enquiries and distributor

management.

. Best Islamic Bank

Khazanah Nasional Behad (Malaysia).

Awarded for the issuance of USD550 million Islamic exchangeabé trust
certificates (Sukuk) by Paka Capital Ltd. This was the first Sukuk to offer Islamic
investors exposure to the Chinese market, the first exchangeable Sukuk to offer
zero periodic payment and is listed in 3 other stock exchanges. The issuance
was over-subscribed 10 times its offered size with the offer closing 3 hours after

opening.
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4. Best Corporate Social Responsibility Project:
Chemical Company of Malaysia (CCM) BhdMalaysia).
Awarded for their nationwide Champs Educational School Programme initiative
(CHAMPS)1 to raise awareness and educate children on the importance of
health, and health supplements targeting primary school children. Champs has
supported the Knowledge Discovery National Spelling Competition and the
production of a Health Bookl et with Mal ays|

5. Best Travel and Hospitality:
Al Jawhara (Dubai, UAE).
Awarded for its very own unique Islamic Hospitality concept offering wholes ome
family atmosphere, with all modern facilities required in a hotel. Al Jawhara
prides itself in following the Shariah principles as the highest order in business
ethic code, offering their guests the best Halal hospitality in the region.

6. Best Halal Rel ated Service Provider

Astro Oasis (Malaysia).

Awarded to recognise their efforts and dedication in providing programmes for
lifestyles based on Islamic values. Astro Oasis is a platform for communities in
Malaysia, Indonesia, Brunei and other Islamic countries to gain knowledge and
input in numerous ways to bring goodness and peace, with programmes ranging
from education, entertainment, information, and documentaries - presenting the
lifestyle of moderate Muslims.

7. Outstanding Personal Commitment & Achievement in the Halal
Industry
Dr. Hani Mansour AFMazeedi (Kuwait).
This is an award to recognise and honour Dr Hani as one of the pioneers to
promote Halal in a holistic manner integrating HACCP and Halal and taking the
concept across the whole supply chain right to downstream products. His
experiences and active participation have enabled him to travel worldwide,
championing a unified Halal system not only on food but other industries
including cosmetics, consumables, medicine, pharmaceuticals and értilisers. Dr.
Hani is well sought after for his expertise in finding forgeries in Halal
certifications.

8. Best Innovation in the Halal Industry
Hot-Can Sdn Bhd (Malaysia)
This award is to honour new innovations within the Halal industry. Hot-Can has
revolutionised the Halal beverage by inventing and developing the first self-
heating container, offering perfect cups of Hot Tea, Hot Chocolate, Café Latte or
Hot Mocha in less than 3 minutes. The container is recyclable and has a low
carbon footprint using up to 65% less energy than standard heating appliances.
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WORLD HALAL FORUM - EXHIBITION
Running adjacent to the World Hal al Forum ma
showecasing international Halal brands representing key segments of the global value

chain.

The Exhibition had 37 booths for all parts of the Halal Value Chain. It was we ll
attended by all delegates and invited guests.

Booth Setup (selection of photographs)
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List of Exhibitors at World Halal Forum 2009
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Company

Kuwait Finance HougMalaysia) Berhad

Totalife (M) Sdn. Bhd.

RHB Islamic Bank Berhad

Astro Oasis

KFC Holdings (Malaysia) Bhd

Lembaga Tabung Haji

Halal Industry Development Corporation Sdn Bhd

Tanjung Manis Halal Hub

© |00 |N O O~ [W]|N |-

International Halal Integrity Alliance (IHI Alliance)

=
w

Malaysia Airlines Cargo Sdn Bhd

'—\
S

CCM Pharmaceuticals Sdn. Bhd.

=
(6}

AlF-Amar Lebanese Cuisine

(BN
(e}

Department of Standards Malaygi2SM) MOSTI

=Y
~

Olipro Biotechnology Sdn. Bhd.

(SN
(o}

Colgate and Palmolive (Marketing) Sdn. Bhd.

=
©

Hot-Can Sdn. Bhd.

N
o

AYS Sdn. Bhd.

N
=

Malaysia Palm Oil Council

N
N

Pure Intentions Sdn Bhd (Jerneh By Sheila Majid)

N
w

Saaf Pure Skincare UK ( Saaf International)

N
~

Uruguay National Meat Institute

N
(¢

Fahim Technologies

26

International Institute of Advanced IslamBtudies Malaysiz
(IAIS Malaysia)

27

CIMB Islamic Bank Berhad

28

Bosnia & Herzegovina

29

Penang International Halal Hub

30

Intertek

31

MISC Integrated Logistics Sdn. Bhd.

32

OIC Today

33

Asia Food Journal

34

Imarat Consultants

35

Processed Foolhdustry

36

Kumpulan Karangkraf

37
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SITE VISITS T WORLD HALAL FORUM

WS EXTENDED PROGRAM

Mkl Following the two-day forum was the Investment

= Site Visit to promote the Malaysianbased Halal

WORLD HALAL FORUM 2009 industry. Twenty delegates from countries such as

06" MAY 2009 Singapore, Russia, the Philippines and Malaysia

A oo nd s o and g visited two major Halal establishments in the

industry

e s oo« e e e | Ccountry.  The two sites visited were Chemical
- Company of Malaysia Berhad (CCM) andMalaysia
Airlines Cargo Sdn Bhd (MASKargo).

Delegates saw first-hand .
QHALAL
FORLIM

the pharmaceutical
production line at CCM
- . With d etai | ed tech n i Cal CCM PHARMACEUTICALS SDN BABGI SELANGOR
Fill below if you are m(eres!edWFZOU&) de\eg-azes just vmr name aWHF 1D o) - exp I an at| ons fro m th e MALAYSIAIRLINES CARjo SDN BHD, SEPANG SELANGOR
psewon ————————weow ——— | tour guide. Delegates
%%%?&m We re al S 0 take n to 06™MAY 20® (WEDNESDAY)
C C M6 guality control
laboratory where
product testing and sampling are carried out. 0345 | epertfom Traders Hotel Kuala Lumpur

0930 Arrival of Delegates at CORharmaceuticals Sdn Bhd

At MASKargo, delegateswere taken on a tour to the dry | we | scoeviya (meson o Lyine rudime e
warehouse, the cold storage facility, as well as the Trmmm——

animal hospital. According to the WHF Secretariat, the | =
site visit was organised to share knowledge and the | .q |rermemeccn e snen
technical know-how in Ma | a y Blalah ghamaceutical

1200

a.n d Iog I Stl CS Se Ctds . Arrival of Delegateand Welcomeat MasKargo

1230

Plant tour ofCCM Pharmaceutical Sdn Bhd

Welcome address by En. Mohd Yunus Idris,
1245

- MasKargo Business Development & Sales General Manager
Presentation by En. Ibrahim Mohamed Salleh,

Chemical Company Malaysia
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MARKETING, PROMOTION , BRANDING & PUBLIC RELATIONS

The World Halal Forum has a strong and effective promotional campaign to ensure
the success of the event and the growth of the brand. The brand building campaign
consists of advertising and public relation activities, international dialogues &
roundtables and participant promotion.

1. The Advertising and Promotional Program me:
A Local and international media
A Broadcast media
A Print media
A Internet advertising
A Buntings and banners

2. Public Relations:
A General public relations activities
International launches
Local launches in Malaysia
International promotional trips
Management of media centre for WHF 2009

To o o Do

3. Worldwide Promotion

The WHF promotional tours & Industry Dialogues have been held in Jakarta,
Istanbul, Sao Paolo (Brazil), Buenos Aires (Argentina) and Singapore to name a few
and upcoming one includes Jordan and Australia.

4. Participation Promotion

The goal of this programme is to bring the key decision makers in the global
Halal industry to Malaysia for WHF every year. We classify the key players as
follows:

A Those that have a potential to trade, manufacture and supply raw
materials
Those with a potential to invest
Those already considering investment and needing encouragement
Those that have an influence on Halal development including
certification bodies.

Too T To

The participants will be from the following groups:

Key government officials from OIC and Southeast Asia countries

Key industry players in the Halal industry globally

Non-OIC Halal supplying countries like Brazil, South Africa, Argentina
Heads of Certification Bodies and Islamic Organisations

Trade Associations and Chambers of Commerce

International media

Business Associations and SM& from Malaysia

T T T>o T T T To
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ADVERTI SING & PROMOTION

Print Advertising and Online Promotion

The World Halal Forum began an online promotion programme from November 2008
and building in intensity to May 20009.

Online promotion through regular email blasts and
newsletters to industry related database of over 40k
verified contacts. An example of the email blast is
shown here:

World Halal Forum was also promoted consistently on
the following websites:

- www.worldhalalforum.org

- www.halaljournal.com

- www.ihialliance.org

- www.kasehdia.com

The online campaign was also augmented through
online media partner promotion, event listings, online
press releases, website linking, and Google related
advertising.

Print Advertising included placements in all leading Malaysia papers leading up to the
World Halal Forum. As well as continous advertising in The Halal Journal and other
related trade publications from around the world.

- —v—— T TMARe W e wwwwry
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OUTDOOR ADVERTISING SUMMARY

1) Street Buntings

A total of 996 streetside buntings were placed prior to WHF 2009. Special thanks
must go to DBKL for the support given to WHF in allowing these buntings to be
placed.

1.  Along Jalan Ampang to Jalan Sultan Ismail

2. AlongJalan Sultan Ismail

3. Along Jalan Pinang

4.  AlongJalan P Ramlee

5.  Along the road towards the junction of Jalan Imbi & Jalan Bukit Bintang

6.  Along Bangsarand towards Pusat Bandar Damansara

7. Along Jalan Kuching

8.  Along Jalan Maharajalela

9.  Along the road and towards Dataran Merdeka

10. Along Jalan Syed Putra

11. Along Jalan Tun Perak

12. Along Jalan Pudu

13. Along Jalan Tunku Abdul Rahman

14. Along Jalan Tun Razakheading North and South

15. Along Jalan Kinabalu- Jalan Loke Yew- Jalan Cheras THE 4T} i

16. Along Jalan Pusat Bandar Damansarato Taman Tun Dr Ismail WO RLD H A LAL
17. Along Jalan Duta F ORUM

18. Along Jalan Parlimen

19. Along Lebuh Ampangto Kampung Baru

20  Along Lebuhraya Mahameru 4-5 MAY 2009
21  Along Lebuhraya Persekutuan

22 Along Lebuhraya CherasKajang WWW.WORLDHALALFORUM.ORG
23  Along Lebuhraya Lingkaran Tengah Kedua (MRR2)

Bl CIMBISLAMIC ALLanct
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B. Billboards
Temporary roadside billboards were placed at the following locations:

Jalan Kuching
Jalan Sultan Ismail
Jalan Tun Razak
Jalan Mahameru
Jalan Syed Putra

apwONPE

TALAL SEDUNIA YANG TERULUNG

THE 4TH WORLD HALAL FORUM 2009

HALAL GLOBAL YANG

MENCAPA]
BFR]NTEGRITI

C. OIC & WHF Street Buntings

An additional 300 OIC & WHF Streetside buntings were placed
around KL 2 weeks preceding WHF2009

B WORLDLS
gHALALD
N FORUM

THE 4TH
WORLED HALAL
FORUMIONT

~
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SUMMARY OF MEDIA COV ERAGE
A. World Halal Forum CEO Round Table 1

The WHF CEO Round &ble series is an
initiative inline with the World Halal
Forum Charter endorsed by the 5"
Prime Minister of Malaysia. WHF CEO
Round Table will assist and support the
development of world-class Halal
industry standards covering the entire ROUNDTABLE ; ,
value chain. e e

TRACEABILITY
& THE GLOBAL
HALAL INDUSTRY

The objective of the CEO Round Table is
to bring major stakeholders within the
Halal value chain and industries together
to discuss, identify and outline a
standard of unity for the industry and

Sotihe AlvRIMA Dupars Ol Wkt Bl B

supply chain, benefiting the entire sector £ Sk, et o e e P e 0

and supporting sustainable MO AIING cine
development. posty e

This World Halal Forum CEO Round " == <
Table on 6 Traceability ahd “the " "Globalfl®

Hal al | ndu ert90 yadicipanssw 0 V
representing Multi-National Corporations, local businesses and Government
Ministries & Agencies

For the full report please download from:
http://www.worldhalalforum.org/ceo -roundtable-past.html

THIA wants govt to set clear halal policy
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B. Sponsors AppreciationEvent

All partners and Sponsors of World Halal Forum 2008 were invited to a
sponsors appreciation event, held on August 13, 2008. This event served 2
purposes, an opportunity for the organiser s to publicly thank the sponsors
and to begin promoting WHF 2009.
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Halal Industry Development Corp to introduce
halal inventory financing by vear-end
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C. World Halal Forum CEO Round Table 2

Effective strategies and smart
partnerships between the public and
private sector are essential for
success in this globalised society.
This is increasingly important in the - : o Bl i
Halal sector and issues of Trade and S AN vz daaciondbiihr » v ot
Market Access were discussed in CEGD Elfective strategics and nenl
depth. chobal

TRADE AND
MARKET ACCESS
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D. World Halal Forumi Media Briefing

The World Halal Forum conducted a media briefing

WoNLD NALALpGRUM 3-4 months prior to the event to generate pubilicity

T and prepare the media for the upcoming highlights.

it The briefing was chaired by H.E Sheikh Saleh

e Kamel, who also witnessed the signing of an MOU

Vo between Chemical Company Malaysia Berhad and

S B the World Halal Fourm, renewing their commitment
e B 1 to support the Forum and th e Halal industry.

22%0 JAN APRIL 2009

MEDIA BRIEFING WORLD HALAL FORUM 2009
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E. World Halal Forumi Offical Launch & Malaysia Halal Week

The World Halal Forum was officially launched on the
KasehDia " l4thof Apriland al so highlighted Mal a
commitment to the Halal industry coordinated events in
P e aavsaweas | May. Featuring firstly the World Halal Forum, followed
ALz 1000 by the World Halal Reseach simmit and finally the
International Halal Showcase (MIHAS).
The International Halal Integrity Alliance (IHI Alliance)
weeome saess by maan e \Was announced as the Host of WHF 2009 and the Halal
smany oy o o | INdustry Development Coporation (HDC) also re
affirmed Mal aysiads commit ment
Platinum Sponsor.
14™ APRIL 2009
KASEHDIA OFFICIALLY LAUNCHES WORLD HALAL FORUM 2009
AND MALAYSIA HALAL WEEK
Separuh peserta WHF darinegara 0IC | {asehDia expects Aliran produk halal

terus berkembang

more OIC participation | .. =

Firm b lavite more Mosfin cotuntries to Ward Halal me

RM9b pelaburan
produk halal THTM

Peraren Malaysia zb.p hab '-m..h.r{*. Giktiraf

Halal Forum expected to

gene rate mllimn nngml deals
A - Rare O S Bt i w14 Demand for
e f = 3" Cavt purNEET
"

Halal products
remain intact
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F. Selection of Coveragei World Halal Forum 4 & 5 May 2009

4 & 5 MAY 2009
THE WORLD HALAL FORUM

LS
WA TR 31

World Halal
Forum to be
taken to
foreign venues

Eksport produk
makanan ke 0IC
diunjur RM3.15b
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G. Special Coveragei TIME Magazine

The World Halal Forum and KasehDia Research & Consulting provided information,

pictures and

the 24th May issue of TIME Magazine.
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