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INTRODUCTION  
 
The World Halal Forum (WHF), established in 2006, has become an integral part in 
the development of a viable global Halal industry and in promoting the concept of 
Halal for the benefit of the global market . The event is positioned as a global Forum 
for the ind ustry and government players in the Halal market. It has been intended 
from the outset for the WHF to have a comprehensive global reach, and at the same 
time to be a focal point for stakeholders.  
 

a)  THE CHARTER 

 
 
The  World Halal  Forum Charter  
From its inception, the World Halal Forum has adopted a very clear set of guidelines 
and goals that compliment Malaysiaôs global Halal Hub ambitions. The WHF Charter 
was acknowledged by the 5th Prime Minister of Malaysia Tun Datoô Seri Abdullah 
Ahmad Badawi at the inaugural WHF in 2006. 
 
The World Halal Forum Charter has also been endorsed by the presiding WHF 
Chairman. 
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b)  WHF TRACK RECORD  

 
The Inaugural World Halal Forum  2006  

The Global Halal Market ï An Industry Perspective  

  
The Second World Halal Forum  2007  
Harmonising the Global Halal Market  

   
The Third World Halal Forum  2008  

Sustained Development through Investment & Integration  

  
 

The Fourth  World Halal Forum  2009  
Achieving Global Halal Integrity  

  
  

Number of delegates: 463  
Countries Represented: 27  
Audited PR value in Malaysia only: 
RM3.79 million  

Number of delegates: 914  
Countries Represented: 37  
MOU Signed: 5 
Audited PR value in Malaysia: RM4.42 
million  

Registered Delegates : 1190  
Media Attendance : 200  
Countries Represented : 57  
MOU Signed : 7  
Audited PR Value (Malaysia Only) : RM 
10.2 million  

Registered Delegates : 980  
Media Attendance : 54  
Countries Represented : 47  
MOU Signed : 10  
Audited PR Value (Malaysia Only) : RM 10 
million  
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c)  SIGNINGS OF MEMORANDUMS OF UNDERSTANDING  
 
The World Halal Forum is a gathering of market leaders from the global Halal 
industry to address issues affecting the development of this sector. It is Malaysiaôs 
intention to use WHF as a platform to strengthen ties between countries and shared 
initiatives such as these will promote unity and understanding as well as create 
opportunities towards further growth, development and prosperity of participating 
countries.  

 
 

World Halal Forum as a platform to launch major international initiatives.  
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d)  THE HALAL JOURNAL AWARDS GALA DINNER  

 
The Halal Journal Awards is an annual event organised to celebrate and honour 
success, innovation and hard work in this exciting emerging market and is 
recognised the most prestigious award in the global Halal industry. The Awards night 
is hosted by the World Halal Forum and continues to position Malaysia as the leader 
in recognising excellence in the Global Halal Industry  
 Award Categories  

¶ Best Halal Product  
¶ Most Creative Marketing Campaign  
¶ Best Islamic Financial Service or Product  
¶ Best Corporate Social Responsibility Project  
¶ Travel & Hospitality  

¶ Best Halal-Related Service Provider  
¶ Best Innovation in Halal Industry  
¶ Outstanding Personal Achievement in the Halal 

Industry  
 
The Gala Dinner: óa touch of classô.. 
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e)  WHF GLOBAL PROGRAMMES  

 

 
 
 

The WHF CEO Round Table series is another initiative in-line with the World Halal 
Forum Charter. WHF CEO Round Table will assist and support the development 
of world-class Halal industry standards covering the entire value chain.  

 
 
The World Halal Forum ï Industry D ialogues are designed to create understanding in 
different sectors and drill do wn to the heart of issues faced by industry players, 
governments, and stakeholders alike. The Industry Dialogues allow specific issues to 
be addressed and problems resolved before the next World Halal Forum. 
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THE INAUGURAL  WORLD HALAL FORUM EU ROPE 2009  
HALAL MARKET POTENTI AL ï A REGIONAL FOCUS   

 

 
 

Overview  

 
HALAL INDUSTRY: BEYOND RELIGION AND BORDERS 
 
Things are looking good and rosy for the Halal products and services industry with 
the worldôs Halal market currently estimated at USD2.1 trillion (RM8.4 trillion) 
annually.  
 
Great growth potential is evident as Halal products and services are not only limited 
to Muslim consumers, but also are gaining high momentum and acceptance among 
the non-Muslim, as consumers normally perceive Halal products as having 
undergone stringent inspection and standard controls. 
 
Currently, supply of Halal products and services are dominated by non-European 
countries, but huge gap remains between the existing trade level of Halal products 
and size of the market potential.  
 
For this reason, the Halal industry still has huge untapped potential for the European 
market.  
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This is where the World Halal Forum (WHF) Europe 2009 played its part. Held for 
the first time outside Malaysia, WHF Europe, which commenced on 17 November 
2009, provided insights and viability of the industry and how best to tap on the 
enormous potential of the Halal market in the European region.  
 
The inaugural WHF Europe was held at the World Forum Convention Centre, The 
Hague, Netherlands. The two-day Forum provided the gateway into this relatively 
untapped market and will continue to work in conjunction with the international and 
regional authorities, to hold discussions focusing on the important issues and 
problems related to the industry.  
 
In line with its theme, 'Ha lal Potential - A Regional Focus', WHF Europe also created 
paths for better understa nding in relations to the Halal  beneficial values in the global 
arena. The higher purchasing power of European Muslims and the growing number 
of educated Muslims in the labour market have contributed towards the strong 
growth of Halal food consumption while the trade potential is rapidly increasing . 
Moreover, as the demand continues to grow in Europe, producers are scrambling to 
create and prove the integrity of Halal, which  led to some misconception amongst 
various parties. These were some of the issues addressed head on. 
 
To ensure productive debates, lively discussions and constructive deliberations, the 
inaugural WHF Europe 2009, The Hague was chosen as the venue, in view of the 
fact that it is a neutral ground in terms of socio -political scenario compared to other 
European countries. In addition the Netherlands has huge potential to be a gateway 
for Halal trade since Port of Rotterdam, which is now the largest port in Eur ope, has 
a dedicated Halal storage and warehouse facility already operational. 
 
The gathering and participation of huge number of industry experts, animal welfare 
groups, academicians and scholars in WHF Europe 2009 further strengthens the 
Halal industry. More importantly, the forum help ed increase understanding on the 
concept of Halal and its beneficial values, not only to Muslims, but to non -Muslims as 
well.     
 
Europe, which has the third largest concentration of Muslims after Asia and African 
countries, had a Muslim population of about 51.2 million in 2009. The number has 
grown by 140 percent in a decade, continuing to outpace the growth number of 
Non-Muslims. European Muslims play a major role in the global Halal market as they 
have higher purchasing power, which leads to huge market potential.  
 
France now leads the market size in Europe, given the fact that the country has the 
highest Muslim population across EU-27 countries.  
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World Halal Forum successful at first regional excursion  
 
Awareness of Halal products and certification has increased in Europe over the last 
few years. Advertising campaigns on Halal products certification and labels are also 
on the rise particularly in France which has about five million Muslims. 
 
ñEveryone now wants a slice of the Halal market,ò said Dr. Cedomir Nestorovic, a 
professor at the ESSEC Business School of Paris in France. ñHalal is now regarded as 
a big thing in Europe and is no longer taboo in the media and other advertising 
mediums.ò 
 
Speaking at the recent WHF Europe 2009, Dr. Cedomir said, ñThe Halal industry was 
growing and competition in the industry was becoming fiercer by the day.  Great 
growth potential was evident as Halal products and services were not only limited to 
Muslim consumers but had gained acceptance among non-Muslims who perceived 
such products as having undergone stringent inspection and quality controls.ò 
 
Europe, with a Muslim population of 51.2 million, has the third largest concentration 
of Muslims after Asia and Africa, and the size of the Halal food market in Europe is 
estimated to reach USD6.7 billion this year.  
 
The higher purchasing power of European Muslims and the growing number of 
educated Muslims in the labour market have contributed towards the strong growth 
of Halal food consumption while the trade potential is rapidly increasing.  
 
Held at the World Forum Convention Centre in The Hague, Netherlands, the first 
WHF Europe 2009 was organised by KasehDia Sdn Bhd ï the company which 
established the World Halal Forum. 
 
Germanyôs Intertek Food Services president, Dr. Jochen P. Zoller, said, ñHalal was 
not just about non -alcoholic or non-porcine food, but about actual values of Halal as 
prescribed in the Quran and teachings of the Prophet Muhammad (p.b.u.h.).ò  
 
Dr. Zoller also said, ñHalal equalled clean, hygienically handled, nutritious, good 
quality, and safe. The trend of producing Halal products has been picked up by large 
corporations like Nestl® GSK and Carrefour. Thereôs a huge potential in consumer 
food products and now it has expanded to personal care, healthcare, and 
pharmaceutical products. Halal is an economy by itself.ò 
 
With participation by key industry players from 33 countries and strong 
representation from Europe, Southeast Asia, Africa, the Middle East, the United 
States, and Australia, WHF Europe also addressed controversial issues related to the 
industry. The founder and managing director of World Halal Forum and KasehDia, 
Hajjah Jumaatun Azmi, said, ñThe forum gave participants the opportunity to lay 
down all issues relating to the industry including Halal slaughter methods which had 
proved controversial and was a major issue of debate in Europe. Animal rights 
groups have concerns mainly about the method of slaughter and the pain felt by the 
animals and also about animal welfare during rearing and transportation.ò 
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Britainôs Farm Animal Welfare Council member, Dr. Michael Appleby, said, ñAnimals 
should be rendered unconscious or sedated before being slaughtered. This could be 
done via stunning or electrocution.ò He also suggested that new methods be 
researched such as cooling the neck area to reduce pain during slaughter. 
 
ñThe forum understood and took note of these issues and resolved to collaborate 
with academic researchers and other experts in investigating methods to minimise 
pain and distress at the time of slaughter,ò said Hajjah Jumaatun. She added, ñIslam 
is a balanced way of life. For Muslims the privilege of supplementing their diet with 
animal protein implies a duty to animal welfare both during  the rearing and 
slaughter of the animal.ò 
 
The two-day conference ended with delegates unanimously passing a resolution, 
which recognised the importance of animal welfare in the production of Halal food 
especially in the context of religious slaughter.  The forum also resolved that 
organisations and communities involved in Halal food production explore ways to 
reduce pain, distress, and other welfare problems in the sourcing and treatment of 
animals during rearing, transport, and slaughter.  
 
The forum also endeavoured to collaborate with academic researchers and other 
experts in investigating the welfare implication and acceptability of different 
practices including pre-slaughter methods of restraint and applications to minimise 
pain and distress at the time of slaughter. The forum resolved to work towards a 
European Halal Regulations and Accreditation system, starting with a single country 
as a pilot project with the country proposed being the United Kingdom.  
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SPONSORS, PARTNERS AND SUPPORTERS 
 
The ability to successfully stage the World Halal Forum 
relies heavily on the support and commitment from all our 
partners. The secretariat and organiser, KasehDia Sdn 
Bhd gratefully acknowledges and thanks the following for 
their support and partnership of the World Halal Forum and 
for the development of the Halal Industry:  

 

 

HOST International Halal Integrity Alliance  Ltd 

EVENT SPONSOR Intertek  Testing Services (S) Pte Ltd 

SUPPORTED BY Halal Audit Company 

Islamic Chamber of Commerce and 

Industry  
Halal Certification Authority Netherlands 

Halal Quality Control  

MEDIA PARTNER  The Halal Journal 

Halal Focus 

PARTNER EVENT MIHAS 

VENUE World Forum Convention Centre 
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SPEAKERS, PANELLISTS  & PROGRAMME  
 

The World Halal Forum Europe was held over 1 & ½ Days 

 
Key Topics Deliberated: 
 

¶ Standards and conformity issues in the GCC  
¶ International Halal accreditation and certification  
¶ International Halal Standards 
¶ Developing the Halal Industry with Islamic understanding  

¶ European market access  
¶ OIC development agenda  
¶ Halal market and Islamic finance  
¶ Industry case studies  
¶ Investment and trade opportunities  
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Monday, November 17, 2009   
07:30 am 
ï 
10:00 am 

 
Registration 

 

09:00 am 
ï 
10:00 am 

 
SESSION 1: OPENING CEREMONY AND KEYNOTE ADDRESS 

 

09:00 am 
ï  
09:10 am 

 
Doa Recitation 

 

09:10 am 
ï 09:20 
am 

 
WHF Introduction Video 

 

09:20 am 
ï 
09:30 am 

 
 

Welcome Remarks: 
Hajjah Jumaatun Azmi 

Founder and Managing Director 
World Halal Forum/ KasehDia Sdn Bhd 

Malaysia 
 

 

09:30 am 
ï  
10:00 am 

 
 

Speech by 
H.E. Dr. Mustafa Ceric 

Grand Mufti of Bosnia and Herzegovina 
Bosnia and Herzegovina 

 
 

10.00 am 
ï 
10:15 am 

 
Networking & Refreshment 
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10:15 am 
ï 
12:30 pm 

 
SESSION 2: OVERVIEW OF THE GLOBAL AND THE  EUROPEAN HALAL 

INDUSTRY 
 

10:15 am 
ï 
10: 45 am 

 
Potential of the Halal Market, Issues  

and Tackling Possible Repercussions  
Drs. Irfan Sungkar  
Industry Advisor 

World Halal Forum Secretariat/ KasehDia Sdn Bhd 
Indonesia 

 

10:45 am 
ï 
11:15 am 

 
European Halal Food Industry:  
Potentials, Trends and Issues 

Dr. Cédomir Nestorovic 
Professor, Management Department 

ESSEC Business School Paris 
France 

 

11:15 am 
ï 
11:45 am 

   
The Growing Significance of Halal 

 in Global Market Expansion 
Mr. Frits VAN DIJK 

Executive Vice President 
Zone Director for Asia, Oceania, Africa and Middle East 

Nestlé Suisse S.A. 
Switzerland 

 

11.45 am 
ï 
12:30 pm 

 
Panel Discussion 

 
Mr. Darhim Hashim (Panel Chair) 

Chief Executive Officer 
International Halal Integrity (IHI) Alliance Ltd 

a partner of Islamic Chamber of Commerce and Industry 
(ICCI-OIC), Kingdom of Saudi Arabia 

 
Drs. Irfan Sungkar  
Industry Advisor 

World Halal Forum Secretariat/ KasehDia Sdn Bhd 
Indonesia 

 
Hajj AbdalHamid David Evans  

Senior Analyst 
Imarat Consultants 
United Kingdom 

 
Other Panellists  

 
 

12:30 pm 
ï 
14:00 pm 

Lunch & Solat al-Dhuhr 
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14:00 pm ï 
16:30 pm 

 
SESSION 3: HALAL AS PREFERRED CHOICE AND INDUSTRY CHALLENGES 

 

14:00 pm ï  
14:30 pm 

 
Bridging the Gap Between International Food Safety Standards and Halal Standards 

Dr. Jochen P. Zoller 
President 

Intertek Food Services 
Germany 

14:30 pm ï 
15:00 pm 

 
Growth of Halal Products in the Retail Market 

Mr. Bahri Ouzariah 
Vice-Chief Executive Officer - Halal Food Group 

Oriental Viandes Group 
France 

 

15:00 pm -
15:30 pm 

 
Social and Economic Empowerment of Small Producers through Fair Trade 

Paul Meyers 
President 

World Fair Trade Organisation (WFTO) 
United States of America 

 

15:30 pm ï 
16:00 pm 

 
The Pharmaceutical Industry:  

An Emerging Halal Growth Sector 
YBhg. Datoô Dr. Mohd Hashim Ahmad Tajudin 

Group Managing Director 
Chemical Company of Malaysia Berhad 

Malaysia 

16:00 pm ï 
16:30 pm 

 
Panel Discussion 

 
Ir. Marco Tieman (Panel Chair) 

Chief Executive Officer 
LBB International 
The Netherlands 

 
Mr. Darhim Hashim  

Chief Executive Officer 
International Halal Integrity (IHI) Alliance Ltd 

a partner of Islamic Chamber of Commerce and Industry 
(ICCI-OIC), Kingdom of Saudi Arabia 

 
Other Panellists 

 

 
E n d  o f  D a y  1 

 

 
  



 

21  | P a g e 
 

Hosted by  

Tuesday , November 18, 2009   

09:00 am ï 
10:45 am 

 
SESSION 4: MAJOR ISSUES: SUPPLY CHAIN MANAGEMENT, ANIMAL 

WELFARE & RITUAL SLAUGHTER 
 

09:00 am ï 
09:25 am 

 
Preserving Halal Integrity in the Whole Supply Chain 

Ir. Marco Tieman 
Chief Executive Officer 

LBB International 
The Netherlands 

 

09:25 am ï 
09:50 am 

 
Animal Welfare and Halal Animal Production 

According to Shariah 
Dr. Michael Appleby and Dr. S. Abdul Rahman 

Council Member  
Farm Animal Welfare Council 

United Kingdom 
 

09:50 am ï 
10:15 am 

 
Ritual Slaughter: Challenges and Advantages  

Dr. Joe Regenstein 
Professor - Head of Cornell Kosher and Halal Food Initiative  

Department of Food Science, Cornell University 
United States of America 

 

10:15 am ï 10:30 am 

 
Panel Discussion: 

 
Drs. Irfan Sungkar (Panel Chair) 

Industry Advisor 
World Halal Forum Secretariat/ KasehDia Sdn Bhd 

Indonesia 
 

Mr. Syed Rasheeduddin Ahmed 
Founder and President 

Muslim Consumer Group for Food Products USA 
United State of America 

 
Mr. Dino Khalid 

Senior Manager ï Standard Development 
International Halal Integrity (IHI) Alliance Ltd 

a partner of Islamic Chamber of Commerce and Industry (ICCI-OIC) 
Kingdom of Saudi Arabia 

 
Other Panellists  

 
 

10:30 am ï 
10:45 am 

 
Networking & Refreshment 
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10:45 am ï 
12:05 pm 

 
SESSION 5: HALAL CERTIFICATION AND ROLE OF REGULATORY FRAMEWORK 

 

10:45 am ï  
11:15 am 

 
Halal Certification and Regulatory Issues 

Mr. Darhim Hashim 
Chief Executive Officer 

International Halal Integrity (IHI) Alliance Ltd 
a partner of Islamic Chamber of Commerce and Industry (ICCI-OIC) 

Kingdom of Saudi Arabia 
 

11:15 am ï 
11:45 am 

 
Importance of Comprehensive and Modern Halal Standards 

 in Production Process 
Mr. Rafaiq Bakri Zakaria 

Director of Strategic Management 
Department of Standards Malaysia 

Malaysia 
 

11:45 am -
12:05 pm 

 
Panel Discussion 

 
Hajj AbdalHamid David Evans (Panel Chair) 

Senior Analyst 
Imarat Consultants 
United Kingdom 

 
 

Drs. Irfan Sungkar 
Industry Advisor 

World Halal Forum Secretariat/ KasehDia Sdn Bhd 
Indonesia 

 
 

Other Panellists  
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12:05 pm  
12:30 pm 

 
SESSION 6: RESOLUTION FORMATION 

 

12:05 pm 
ï 
12:25 pm 

 
Resolution Formation  

(Representatives from WHF, Various Agencies and Industries Stakeholders) 
 
 

Mr. Darhim Hashim (Session Chairman) 
Chief Executive Officer 

International Halal Integrity (IHI) Alliance Ltd 
a partner of Islamic Chamber of Commerce and Industry 

(ICCI-OIC), Kingdom of Saudi Arabia 
 
 

Drs. Irfan Sungkar 
Industry Advisor 

World Halal Forum Secretariat/ KasehDia Sdn Bhd 
Indonesia 

 
 

Professor Dr. Joe Regenstein 
Head Cornell Kosher and Halal Food Initiative, Department of Food Science  

Cornell University 
United States of America 

 
 

Hajj AbdalHamid David Evans  
Senior Analyst 

Imarat Consultants 
United Kingdom 

 
Other Panellists  

 
 

12:25 pm 
ï 
12:30 pm 

 
Closing Remarks 

Hajjah Jumaatun Azmi 
Founder and Managing Director 

World Halal Forum/ KasehDia Sdn Bhd 
Malaysia 

 

 
F O R U M  A N D  C O N F E R E N C E  E N D 
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SIGNINGS OF MEMORANDUMS OF UNDER STANDING  
The World Halal Forum is a gathering of market leaders from the global Halal 
industry to address issues affecting the development of this sector. It is the intention 
to use WHF as a platform to strengthen ties between countries and we are confident 
that shared initiatives such as these will promote unity and understanding as well as  
create opportunities towards further growth, development and prosperity of 
participating countries.  
 
Organisations use the WHF platform to launch significant partnerships and 
programmes, the MOUs signed at WHF Europe 2009 are as follows: 
 
# Description (Between:) 

1 IHI Allaince and The Agency for Quality Halal 
Certification (Bosnia & Herzegovina.  
 
The Agency for Quality Halal Certification of 
Bosnia & Herzegovina became the first 
certification body to be awarded the status of 
Associate Member of IHI Alliance after 
successfully completing the Preliminary 
Review process conducted in Tuzla in August 
2009. The ceremony was witnessed by His 
Eminence Dr. Mustafa Ceric, Grand Musti of 
Bosnia & Herzegovina and accepting the 
ŎŜǊǘƛŦƛŎŀǘŜ ǿŀǎ ǘƘŜ !ƎŜƴŎȅΩǎ ŘƛǊŜŎǘƻǊ aǊΦ !ƳƛǊ 
Sakic. 
 
 

2 Agreement between IHI Alliance  and the 
Halal Standard Institute of Thailand 
 
The Halal Standard Institute of Thailand 
became the first certification body to form a 
strategic collaboration with IHI Alliance in 
implementing the Global Halal Management 
System (GHMS) in Thailand. Signing on behalf 
of IHI Alliance was Darhim and representing 
the institute was director Anirut 
Smuthkochorn. Also present to witness the 
ceremony was the Secretary General of The 
Central Islamic Committee of Thailand 
(CICOT), H.E. Khun Pichate Satirachaval. 
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WORLD HALAL FORUM EUROPE 2009 ï RESOLUTION  
 
The final session of WHF Europe 2009 was the resolution formation panel. This 
panel was made up of key speakers and panellists. 
 

1. The World Halal Forum recognises the importance of animal welfare in the 
production of Halal food especially in the context of religious slaughter. The 
forum has resolved that organisations and communities involved in Halal food 
production should explore ways to reduce pain, distress and other welfare 
problems in the sourcing and treatment of animals during rearing, transport 
and slaughter. The World Halal Forum should collaborate with academic 
researchers and other experts in investigating the welfare implication and 
acceptability of different practices including pre-slaughter methods of restraint 
and applications to minimise pain and distress at the time of slaughter  

 
2. Halal values and principles are in line with those of Fair Trade. The forum 

resolved to work towards the integration of Halal with Fair Trade. 
 

3. The forum resolved to work towards a European Halal Regulations and 
Accreditation system, starting with a single country as a pilot project, with the 
country proposed being the United Kingdom 

 
To keep up to date on the developments of this resolution, log on to 

www.worldhalalforum.org . 
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ATTENDANCE SUMMARY  
 
The World Halal Forum Europe 
2009 exceeded all expectations 
despite the being held in Europe for 
the first time. The forum still saw 
Government heads, industry 
leaders and academics coming 
together under one roof to voice 
their concerns, outline issues, and 
plot the future direction of the 
global Halal industry, which brought 
together 146 participants from 26 
countries and attracted over 22 
local and international media 
personnel.  
 
 

  

#  Delegates Country  Number  %  

1 Argentina  2 1.37 

2 Australia 3 2.05 

3 Belgium  7 4.79 

4 Bosnia and Herzegovina 4 2.74 

5 Brazil  2 1.37 

6 Brunei Darussalam  4 2.74 

7 Bulgaria  1 0.68 

8 France 9 6.16 

9 Germany 7 4.79 

10 India 1 0.68 

11 Italy  5 3.42 

12 Malaysia 15 10.27 

13 Pakistan 2 1.37 

14 Philippines  2 1.37 

15 Romania 2 1.37 

16 Serbia 1 0.68 

17 Spain 4 2.74 

18 Suriname 1 0.68 

19 Switzerland 8 5.48 

20 Thailand 7 4.79 

21 The Netherlands 21 14.38 

22 Turkey 3 2.05 

23 United Arab Emirates 2 1.37 

24 United Kingdom 19 13.01 

25 
United States of 
America 4 2.74 

26 Unlisted 10 6.85 

  Total  146 100.00 

Total WHF  E 200 9 
Attendance  

Registered delegates 146 

Registered Media 22 

Total 168  
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IHI ALLIANCE MEMBERS HIP MEETING  
 
 
After the conclusion of the World Halal Forum Europe in Netherlands, IHI Alliance 
hosted a luncheon and closed-door meeting for all participating members on 18 
November 2009. Making the list of attendance were membersô representatives from 
Australia, Belgium, Bosnia, Germany, Italy, Malaysia, Netherlands, Pakistan, Serbia, 
Spain, Switzerland and Thailand.  
 
The meeting gathered IHI Allianceôs members for the first time in Europe which 
entailed a roundtable discussion on issues and concerns in the Halal industry. The 
topics of global Halal standards, universally accepted certification and accreditation 
were among the topics throughout the meeting.  
 
CEO of IHI Alliance, Darhim Hashim in his welcome speech called for the meeting to 
also be an avenue for members to share knowledge and explore new opportunities 
for collaboration. ñLet this meeting be   working platform for all of us to establish 
common ground towards tackling the challenges and opportunities that  the Halal 
industry has to offer,ò said Darhim. 
 
Earlier at the World Halal Forum Europe, The Halal Standard Institute of Thailand 
became the first certification body to form a strategic collaboration with IHI Alliance 
in implementing the Global Halal Management System (GHMS) in Thailand. Signing 
on behalf of IHI Alliance was Darhim and representing the institute was director 
Anirut Smuthkochorn. Also present to witness the ceremony was the Secretary 
General of The Central Islamic Committee of Thailand (CICOT), H.E. Khun Pichate 
Satirachaval. 
 
GHMS is IHI Allianceôs latest foray to bring about a global harmonisation to the Halal 
industry. Apart from Halal assurance, the program also covers four other principles 
i.e. quality management services (QMS), food safety, corporate social responsibility 
(CSR) and environmental management, aiming to position Halal as the highest 
standard of choice for all.   

 
  








































