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THE 4TH WORLD HALAL FORUM  
ACHIEVING GLOBAL HAL AL INTEGRITY  

 

 
 

Overview  
 
The World Halal Forum (WHF) 2009 saw a gathering of the heads of states, industry  
leaders and academics under one roof to voice their concerns, outline issues, and 
plot the future direction of the global Halal  industry, which brought together 908  
participants from over 47 countries and  attracted over 52 local and international  
media personnel. WHF 2009 generated in excess of RM 9,698,000 in PR value from  
the Malaysian media alone. 
 
From the opening ceremony to the closing remarks, there  was never a dull moment 
as Press conferences, business matching activities and exhibitions exposed all 
delegates to a myriad of Halal industry  opportunities and challenges. The foyer 
exhibition areas showcased the International Halal Integrity Alliance, as well as 
many different business and Islamic-related media. Adjacent to the forum hall  was 
the sponsorsô exhibition area, showcasing Malaysian and prominent international  
Halal industry players from key segments of the  global Halal value chain. 
 
During lunch, delegates were served a fusion of various dishes of local and 
international cuisine. International delegates from diverse industries and countries 
shared their perspectives of the Halal industry and its entire value chain within lunch 
hour. This unique scene and business networking opportunity truly made the World  
Halal Forum a must-attend event.  
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The Gala Dinner was a classy yet cultured end of an 
insightful first day of the World  Halal Forum. Walking 
down the route to the Gala Dinner was a corridor filled 
with a flurry  of networking betwe en guests, delegates 
and industry experts in a more relaxed environment. 
 
After the arrival of the  guest of honour, Tun Abdullah 
Hj Ahmad Badawi ï the former  Prime Minister of 
Malaysia, and a multimedia presentation, guests were 
treated to the soothing tunes of the traditional  
gamelan music throughout the rest of the dinner 
accompanying delectable Asian cuisine where all beef 
served were succulent high quality and Halal meat 
from Uruguay. Just as dessert was served, it was time 
for Tun Abdullah to present the Halal Journal Awards, 
which are the highest recognition possible for those in 
the Halal industry. The night  finally came to an end as 
guests, dignitaries and delegates bid farewell and 
returned home to  prepare for the next dayôs forum.  
 

  

HIGHLIGHT FACTS  
 

Theme:  
Achieving Global Halal 

Integrity  
 

Attendance:  
908 

 
Countries 

Represented:  
47 
 

Audited PR Value:  
RM 9,698,000 
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VIPS & PARTICIPANTS  
 
World Halal Forum 2009, surpassed all 
expectations, themed ñAchieving Global 
Halal Integrityò the forum was attended by 
over 908 delegates, Ministers, governors, 
industry leaders, international media 
representing 47 countries and the leading 
global producers of Halal products and 
services; further establishing the World Halal Forum as the Premier event in the 
Halal Industry. This was reflected in the VVIP participation during the two -day 
Forum, including the presence of the former Malaysian Prime Minister at the Gala 
Dinner. 
 
Below is the list of VVIP guests and participants at the 2009 World Halal Forum. 
 
1. Y.B Datoô Mustapa Bin Mohamed, Minister of International Trade And Industry, Malaysia 

2. H.E. Sheikh Saleh Abdullah Kamel, World Halal Forum Chairman 

3. Y.B. Datoô Mukhriz Bin Tun Dr. Mahathir, Deputy Minister of International Trade And Industry, 

Malaysia 

4. YAB Lim Guan Eng, Chief Minister of Penang, Penang State Government, Malaysia 

5. YB Haji Abdul Malik Kassin, State Minister for Domestic Trade & Consumer Affairs, Penang State 

Government, Malaysia 

6. H.E Dr Mustafa Ceric, Grand Mufti of Bosnia and Herzegovina, Bosnia and Herzegovina 

Government 

7. H.E Sop Ra, Deputy General Director, Cambodia Ministry of Commerce, Cambodia 

8. H.E Nadir Yousif El-Tayeb, Ambassador, Sudan Embassy in Malaysia 

9. H.E Amar Belani, Ambassador, Embassy of the Democratic People's Republic of Algeria 

10. H.E Hani Abdel Kader Ahmed Shash, Ambassador,  Embassy of Egypt in Malaysia 

11. H.E Lamia Aasi, Ambassador, Embassy of the Syrian Arab Republic 

12. H.E Masahiko Horie, Ambassador, Embassy of Japan in Malaysia 

13. H.E Zeljko Bosnjak, Ambassador, Embassy of the Republic of Croatia 

14. Mr. David kersey, Commissioner, New Zealand High Commission 

15. YB Hajjah Norah Tun Abdul Rahman Yaôkub, Tanjung Manis Halal Hub, Malaysia 

 
  

MEDIA QUOTE 
 

A WORLD CLASS EVENT..  

 
 

4th of May 2009
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SPONSORS, PARTNERS AND SUPPORTERS 
 
The World Halal Forum is a truly global event and the largest Halal 
industry event in the world. The ability to successfully stage the World 
Halal Forum relies heavily on the support and commitment from all our 
partners. The secretariat and organiser, KasehDia Sdn Bhd gratefully 
acknowledges and thanks the following for their support and 
partnership of the World Halal Forum and for the development of the 
Halal Industry:  

 

  

HOST International Halal Integrity Alliance  Ltd 
PLATINUM SPONSOR  Halal Industry Development Corporation Sdn Bhd 

GOLD SPONSOR KFC Holdings (Malaysia) Bhd 

SILVER SPONSOR Nestle Products Sdn Bhd 
Malaysian Biotechnology Corporation Sdn Bhd 

Lembaga Tabung Haji Berhad 
EVENT SPONSOR Malaysia Airlines Cargo Sdn Bhd 

Al-Amar (Lebanese Cuisine) 

Chemical Company of Malaysia Berhad 
Intertek  Testing Services (S) Pte Ltd 

Colgate-Palmolive (M) Sdn Bhd 
MISC Integrated Logistics Sdn Bhd 

Fahim Technologies Sdn Bhd 
Kuwait Finance House (Malaysia)* 

RHB Islamic Bank Berhad* 

PREMIUM SUPPORTERS  Islamic Development Bank  
Business Owners Union 

Tourism Malaysia 
INAC (Uruguay ï Instituto Nacional de Carnes) 

SUPPORTED BY Prime Ministerôs Department 

Department of Islamic Development Malaysia 
(JAKIM) 

Kuala Lumpur City Hall (DBKL) 
Department of Standards Malaysia 

SIRIM Berhad 

Ministry of Science Technology & Innovation 
International Islamic Trade Finance Corporation  

OFFICIAL MEDIA  The Halal Journal 
Channel Oasis (Astro) 

MEDIA PARTNER  Processed Food Industries 
Investors 

OIC Today 

SME Magazine 
Malaysia SME*  

Dinar Standard 
Islamic Finance News 

Asia Food Journal 

Halal Focus 
Sinar 

Karangkraf 
PARTNER EVENT MIHAS 

COMMUNICATIONS  GO Communications Sdn Bhd 
TRAVEL AGENCY Indalucia Travel Sdn Bhd 

VENUE Kuala Lumpur Convention Centre 




































































































