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FOR IMMEDIATE RELEASE

MALAYSIA TO HOST THOUSANDS OF DELEGATES & EXHIBITORS FROM 50 COUNTRIES DURING “HALAL MALAYSIA WEEK”

World-class Halal events held in Malaysia during the same week this June

Kuala Lumpur, 20 April 2010 – This June, Malaysia will be the focal point for Halal industry players stakeholders and opportunity seekers as it hosts Halal Malaysia Week from 21 to 27 June 2010. The Halal Malaysia Week is a coalescence of three major events - International Halal Showcase (MIHAS), World Halal Research Summit (WHR) and World Halal Forum 2010 (WHF), and is targeted to bring in thousands of delegates and exhibitors from over 50 countries who will be in the country to facilitate trade and drive the global Halal industry and discuss issues, share advancements in halal research, which is estimated to be worth trillions of dollars.

The Halal Malaysia Week, a joint effort of three parties – Malaysia External Trade Development Corporation or MATRADE (for MIHAS), Halal Industry Development Corporation or HDC (for WHR Summit) and Kasehdia Sdn Bhd (for WHF), is an excellent  example of public-private sector initiatives to provide supportive platforms to showcase Malaysia’s Halal industry . The Halal Malaysia Week will firmly position Malaysia as a beacon of the Global Halal industry, highlighting Malaysia’s thought leadership in this area and its strong intentions to be known as the world’s leading International Halal Hub.
Dato’ Noharuddin Nordin, CEO of MATRADE said in his welcome address at the press conference to announce the initiative today: “Through Halal Malaysia Week, this country is setting an example to the international community by uniting three instrumental platforms to help focus the industry and to drive it to the next level of effective trade and business. This move highlights our country’s commitment in promoting the Halal industry on a global scale and our seriousness to consolidate all resources in marketing the industry”. Also present at the press conference were Dato’ Seri Jamil Bidin, CEO of the Halal Industry Development Corporation and Hajjah Jumaatun Azmi, Founder and Managing Director of Kasehdia Sdn Bhd.

The Halal Malaysia Week will kick off with the World Halal Forum 2010 organised by Kasehdia Sdn Bhd by which will be held at KL Convention Centre from  21 – 22 June. The World Halal Forum, now in its 5th consecutive year is the undisputed premier global Halal industry event bringing together over a thousand business leaders and stakeholders from over 50 countries. The theme for 2010 is “State of the Industry: International Trade and Market Access”.
“We are happy to be the sole representative from the private sector in this initiative, and to participate in an exemplary event that will most certainly create a benchmark on a global scale. This year we are revisiting the progress made in the industry and reassessing the impact of the solutions created from the discussions of key experts at each World Halal Forum. This is especially crucial for Malaysia as the various changes in roles in the government in terms of certification, direction and overall framework has led us to a crossroad. It is a time for us to step back and reevaluate, strategise, and strengthen the fundamentals in order to better position ourselves amidst the increasingly crowded marketplace. This is definitely a forum that should be attended by anyone interested in venturing into this highly lucrative and fluid Halal market,” said Hajjah Jumaatun, of Kasehdia Sdn Bhd.
This event will be followed by the 3rd World Halal Research Summit from 23 – 24 June, also held at the KL Convention Centre and is organised by the Halal Industry Development Corporation (HDC). This international conference provides a platform for scientists, researchers, scholars, and academicians to meet, discuss and exchange ideas on new research findings, emerging technologies, trends, issues and challenges in the global Halal industry. Apart from delving into the latest issues in Halal research, the conference also aims to provide the participants with the latest updates in the development of strategies, new technologies, emerging trends, product innovation, best practices and more within the Halal industry. 
“Malaysia is focusing on a more holistic approach to develop a “Halal Eco-System” / halal hub. In the approach,  emphasis on other areas in halal which include halal Research and Development and Innovation, halal standards, halal training and consultancy the production of halal products and providing halal-related services such as Islamic finance and banking, logistics and tourism. These halal-related areas has the potential to generate significant returns to the country’s economy,” said Dato’ Jamil Bidin, Chief Executive Officer of HDC.

MATRADE will cap the Halal Malaysia Week with a 5-day specialised trade exhibition, the 7th International Halal Showcase (MIHAS), to be held from 23 to 27 June at the MATRADE Exhibition and Convention Centre (MECC) which is targeted to bring together over 600 exhibitors from 30 countries. There will also be opportunities for the buyers and sellers in the Halal market to establish new business alliances in trade and business through the Incoming Buying Mission (IBM) programme. During this programme, buyers will be flown in from around the world to participate in one-on-one business meetings with Malaysian exporters of Halal product and services. MIHAS, an international trade fair with the largest congregation of Halal industry players was formed with sole aim of facilitating the sourcing and selling of quality Halal consumable, product and services globally. As an international trade fair focusing on Halal, MIHAS attracts a following of loyal visitors and exhibitors. It embraces the Halal concept in all its dimensions from pharmaceuticals and herbal products, cosmetics and health care to Islamic investment, banking and takaful.
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About MIHAS
MIHAS or the International Halal Showcase offers the largest and most comprehensive showcase of the world’s halal products under one roof. MIHAS, which is also Malaysia’s largest food and beverage expo, will gather various sectors of the industry from food and beverage, pharmaceuticals, herbal products, cosmetics, health care to banking and financial services. Since its first showcase in 2004, MIHAS has established itself as the premier event anticipated by the halal business community of the world. Over the past six years, MIHAS has created business opportunities, introduced new products and developed fresh ideas, accommodating various industry players locally and internationally in the halal food and services industry. MIHAS is organised by MATRADE , hosted by Ministry of International Trade & Industry (MITI) and managed by Indah Profiles Sdn BHd.

About HDC

As the country’s lead developmental authority on Halal initiatives and Halal trade-related matters, Halal Industry Development Corporation (HDC) has been tasked by the Government of Malaysia to take the lead towards developing the Halal sector and to coordinate the overall growth of the halal economy. The primary goal of all the efforts is to position Malaysia as the preferred destination for all Halal trade-related activities and services. This will be done by HDC creating a synergistic and integrated approach to developing the industry, as well as unifying all the national Halal industry players to form the basis of a global Halal economy and community. As the custodian of the national masterplan for halal initiatives, HDC will look at structuring a strategic direction and implementation programs in fulfilling these initiatives, primarily with a drive towards developing the industry and its capacity to facilitate the growth of halal businesses and to assure halal integrity is maintained along the supply chain segments right up to the consumers.HDC is also in support of various activities and events, organized by government agencies, NGOs and independent parties and has over the years been an important catalyst and partner in the success of forums, conferences and trade exhibitions focused on the promotion of halal. 

About Kasehdia

Kasehdia is a Malaysian company formed in 1999, and is best known for spearheading the halal industry with its diversified platform of media and events with a strong commitment in promoting Universal Islamic values in a contemporary manner throughout the world. Kasehdia is most noted as a gravitational force within the global halal industry. The systematic gathering of data and intelligence on the global halal market covering thousands of halal restaurants, certification agencies, governments and industries since 2002 has made the company a beacon of knowledge to industry players, politicians, governments and scholars alike. KasehDia Consultancy was involved in the drafting of the Halal Chapter of Malaysia’s 3rd Industrial Master Plan after being appointed as consultant by the Ministry of International Trade and Industry in 2006. Kasehdia takes immense pride in creating some of the world’s firsts in the Halal industry: The World Halal Forum, The Halal Journal  and the Halal Food Guide series are not just company flagships, but the nation’s. With these brands, the company continues to push the frontiers of knowledge within the Halal sector. The company has also recently ventured into motion arts and will be launching its first feature film, HAQ in 2010.
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