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FOR IMMEDIATE RELEASE
HALAL INDUSTRY SHOULD TAKE STOCK, 
SAYS MALAYSIAN PM at 5th WORLD HALAL FORUM
Kuala Lumpur, 21 June 2010 – 
Malaysian Prime Minister, YAB Dato’ Sri Najib Tun Haji Abdullah Razak sent a strong message to the global Halal industry to reassess and reevaluate before moving forward in his keynote address delivered to over 900 delegates from close to 50 countries at the 5th World Halal Forum recently.
“Realising the potential of the Halal industry requires a thorough understanding of all the issues and challenges that face it.  We’ve aimed high and achieved a lot, but it is time to take stock and realistically assess our progress in order to effectively re-evaluate our strategies, ensuring that we’re on the right track to fully capitalise on enormous  untapped potential that remains. Consensus and cooperation, especially among Muslim nations, will be critical to our success. I ask all those involved to focus on practical and effective measures towards this theme, and not become hindered with pedantic exertions”, Dato’ Sri Najib urged the industry.
The Prime Minister was addressing the fact that although the industry has grown in leaps and bounds over the past 5 years, there’s also been many changes and the inundation of knowledge and data gathered over the years should be used as a basis for the industry to take stock and reassess strategies before moving forward in order to truly actualise trade. 

Dato’ Sri Najib Tun Razak also officially marked the opening of the Forum and announced the start of the Halal Malaysia Week (World Halal Forum, 21 – 22 June; World Halal Research Summit, 23 – 25 June; MIHAS, 23 – 27 June).

The World Halal Forum held at KL Convention Centre on 21 – 22 June 2010, stirred the industry yet again by providing a highly charged platform for an unreserved view of the progress within this trillion dollar industry. This year’s theme ‘State of Industry: International Trade and Market Access” allowed for a candid evaluation of the initiatives taken across the globe to strengthen this massive market and explore the actualization of trade through market access. 
The world’s 1.8 billion Muslims (close to 20% of the world’s population) who are getting better educated, more discerning and with a higher household income, have triggered a 

worldwide demand for mainstream products and services that are in line with Islamic values. This in turn has set in motion an organic growth of Halal industries that is currently estimated to be worth USD2.3 trillion, covering food and beverages, pharmaceuticals, cosmetics and personal care, not including banking. Most notable is the Halal Food industry which is estimated to be worth USD634.6 billion in 2009, and targeted to grow to USD661.6 billion in 2010. 

This silent but massive market is fast gaining a strong foothold in most mainstream economies, and businesses are quick to react and cater to this lucrative segment. The coagulation of the global Halal industry was brought about through a paradigm shift and the first stream of awareness that was created by the World Halal Forum in 2006. Since then, the industry has seen an avalanche of knowledge and information, and there is a deeper understanding of the market on a global level. However the challenge remains – how to actualize this business insight into trade. 

“The World Halal Forum is a platform for discussions where important manifestos are made by industry leaders and experts as a collective. We felt it was time to go back to the fundamentals of what we’re trying to do and revisit the State of the Industry with an 

objective but critical eye”, said Hajjah Jumaatun Azmi, Founder and Managing Director of Kasehdia Sdn Bhd.
“The industry is still largely segregated, and although platforms such as the World Halal Forum plays a pivotal role in bringing the industry together, the global industry must act fast and build networks to strengthen trade, or we face the risk of stagnating”, she added.

The first World Halal Forum in 2006 started a momentum of awareness on the market potential of the Halal industry. This has unfortunately been met with the proliferation of products that are labeled as “Halal” but questions arise over their integrity. Most of the traded Halal-certified products originate from non-Muslim majority countries where even the most basic regulatory infrastructure is non-existent.

“Most countries where Halal meat and poultry are produced and exported to OIC countries do not even have a Halal standard, “ adds Darhim D Hashim, CEO of International Halal Integrity Alliance (“IHI Alliance”), the host of WHF 2010. “In the absence of labeling laws on Halal, the Muslim consumer has no legal recourse in the event of a fraud nor has any means of verifying the authenticity of an assurance label.” 
Also speaking the at two-day conference which attracts industry leaders, MNCs, governments, key experts, and the who’s who of the Halal industry are renowned speakers, Dr. Cedomir Nestorovic (Associate Professor, Management Department ESSECE Business School Paris, France), and Mr. Ali Chawk (Chairman of the Executive Committee, World Halal Council ). 
WHF 2010 is being hosted by IHI Alliance and sponsored by Dallah AlBaraka, Nestle, Colgate, CCM and AmIslamic Bank. 

About Kasehdia

Kasehdia is a Malaysian company formed in 1999, and is best known for spearheading the Halal industry with its diversified platform of media and events with a strong commitment in promoting Universal Islamic values in a contemporary manner throughout the world. Kasehdia is most noted as a gravitational force within the global Halal industry. The systematic gathering of data and intelligence on the global Halal market covering thousands of Halal restaurants, certification agencies, governments and industries since 2002 has made the company a beacon of knowledge to industry players, politicians, governments and scholars alike. KasehDia Consultancy was involved in the drafting of the Halal Chapter of Malaysia’s 3rd Industrial Master Plan after being appointed as consultant by the Ministry of International Trade and Industry in 2006. Kasehdia takes immense pride in creating some of the world’s firsts in the Halal industry: The World Halal Forum, The Halal Journal and the Halal Food Guide series are not just company flagships, but the nation’s. With these brands, the company continues to push the frontiers of knowledge within the Halal sector. The company has also recently ventured into motion arts and will be launching its first feature film, HAQ in 2010. Due to its prolific and cutting edge work, KasehDia has been featured in the The New York Times, BBC, Bloomberg, Asia Wall Street Journal and the International Herald Tribune. 
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